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WHAYCTPUM BIMEYATJIEHUMA B MTOUCKAX KJTFOYEN
K TAMUHAM 3PUTE/IbCKOrO BOCINPUATUSA

Hoporue untatenu!

Bropon B 2025 rogy BbIMYyCK HAYYHO-TIPOKTUYECKOrO CETEBOIO
M3naHUs  «/IHOYCTPUKM BREYATAEHUA. TEXHONOMMN COLIMOKYIbTYOHbIX
nccnenoBaHnin / Experience Industries. Socio-Cultural Research
Technologies» (EISCRT) CKOHUEHTPMPOBANCA HA  PACCMOTREHNN
NOOXOOOB K npotnemMe GOPMUPOBAHMS BOCHPUATUA  3PUTENBCKOWM
AyauToOpPUKM, CYLLECTBYIOLMX B PA3AUYHBIX CHEPAX COBPEMEHHOWM
KyIbTypbl, HO MpPW 3TOM MAKCUMOSBHO COOOPA3HbBIX KOHKPETHOMY

XY[OOXECTBEHHOMY MATEpPMAny.
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HoMep OTKPbIBOET WCCNEeOOBAHME HMXENOPOOCKMX OBTOPOB
Ennzaeetol NaxomoBon 1 ApteMa PomeHkoBa. CTATbd MOCBSLLEHA
QHOMM3Y  TMPUEMOB  MUCMOSb30OBOHUSA  XYOOXECTBEHHbLIX GUITbMOB B
y4ebHOM MPOoLEeCce COBPEMEHHOIO YHMBEPCUTETA. [JOKYMEHTASTBHOE U
APTXAYCHOE KUHO, HECOMHEHHO, XOPAKTEPWMIYETCS BLICOKOW CTEMEHBIO
OBPA3HOCTU N YOEeOUTENBHOCTU KOK PA3 6/1arogaps BM3yanm3aLmm
3HAYMMBIX MOEN 1 CMBICIOB, 6€3 KOTOPbLIX NPOCTO HEMBIC/INM MPOLECC
NOArOTOBKM  COBPEMEHHBIX TYMOHUTAPMEB. HecMoTpsa Ha  3TO,
COBPEMEHHAY MOIOOEXHAS ayaguTopus, K COXANEHMIO,
XOPOKTEPUIYETCA KPANHE HU3KOWM CTEeneHblo 3PpYyOAUPOOBAHHOCTM B
O6/1ACTU MPOOBNEM KMHOMUCKYCCTBA, YTO OLOHOBPEMEHHO CO30AET WU
HEMAUTbIV OOMOSTHUTESbHbBIN OOPA30BATESbHbIN MOTEHLUMAI.

HupekTop HekoMMepueckoro napTtHepcTea «TeaTp-29KC» EneHa
CemeHOBO M3 MockBbl  pednekcupyer no noBody  Kpu3KUca
MOEHTUUHOCTM AKTEPOB COBPEMEHHOIO YIMYHOIO TeaTPd. [1oOo6HbIM
KOW3MC, C OOHOM CTOPOHbI, OB6YCNOBAEH MPOPECCHMOHANBHOM
O0EATENBHOCTbIO €ro YY4OCTHMKOB, O C APRYron — CBA3AH C HOCTOMYMBBIMUA
MNOMbITKAMM OT HEE OMCTAHLMPOBATLCS. TAKAA CUTYALMS HEMUHYEMO U
30KOHOMEPHO MOPOXAAET CMEXOBYIO pPedekCuo AKTEPOB YINUYHOIO
TeaTpd, HACTOMUYMBO CTPEMALLMXCS MPEBPATUTE MECTO CBOErO
TBOPYECTBA B HepOPMOSIbHbIN MHCTUTYT  OECTUrMATM3ALMMU
TEATPANBHOrO UCKYCCTBA.

TpagnumMoHHas py6pPKKA «[leno BKYCQO!: BNeYyaT/IEHNS
KOHOCbepa», KOTopyto BeaeT Oner LLeBUeHKO, HO aTOT pa3 Npennaraet
UATATENMNIO  TMOrPY3NTbCA B MHOMOBEKOBbIE  TAMHbLI  TPOOULNMA
MUPONOrM3aLMM  OBPA30OB BUMHA B  MUPOBOW  KynbType. ABTOP

BHMMATENbHO M3yunn Lymepckyto, XeTTckyto n [JpeBHeernneTckyto
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MUPONOTUM  O719 TOrO, UYTOObI MPOACHUTL WCTOKM GOPMUPOBAHUSA U
OCOGEHHOCTU  TPAHCHOPMALMKM  TEX BO3BBILLEHHBIX COCTOSHUA U
XYOOXECTBEHHbBIX ~ OBPA30B,  HEMOCPEACTBEHHO  CBA3AHHBIX  C
N3rOTOBNEHMEM U MOTPebNneHneM BUHA. OH OBHAPYXUBOET, YTO 3TU
NPOLLECCHl MOCTEMEHHO MEPECTAIOT 6blTb CAKPASbHBIMU PUTYANAMN U
30KOHOMEPHO MPEBPALLAOTCH B OObIAEHHbIE CEeKYgPHbIE OEWCTBA,
HEMUHYEMO HUCXOOdALIME B CMEKTP QSIKOrOfbHbIX OEBUALMNA.

Py6puka «[ OPU3OHTbI» CTANA 019 3TOrO BbIMYCKA KIKOYEBOW,
MOCKOSbKY OT/IMYAETCSH OCO60M TEMATUYECKOW LLEHHOCTBIO.,

Hosroponckme uccneposatenn Cepren ManeHKo u AHgpen
Heknta QHOMM3MPYIOT MOCTANOKANMUATUYECKYKD MOLENb OPraHU3ALLMN
OBLLECTBA, MPEOCTOBNEHHYIO B dunbme «CkBo3b cHer» (2013 r.).
[lonNyngpHOCTE 3TOM  KAPTWMHBI BO MHOMOM CBYA3QHA C  YMEHUEM
TBOPYECKOW KOMAHObl MPOEKTA YCTAHOBMIMBATL SpYaMIME MNpsMble
napannenn Mexay  BbIMbILUIEHHBIMU  TOAMMYECKUMKU  CUTYALUUSMM
O6NMXANMLLEro 6yayLLero 4enoBedecTBa 1 OCTPENLLUVMMU COLUMASTbHBLIMM
NPO6IEMOMU  COBPEMEHHOIO OOWIECTBA, MOTMPYXEHHOrO B MYy4YMHY
PA3MUYHOro POAC BO MHOIOM PYKOTBOPHbIX KATAKITM3MOB.

[Moodeccop mn3 TIOMEHCKOTO WHCTUTYTO KyNbTypbl  Anekcen
YWAKOB OENUTCS C YMTATENIMU COOBCTBEHHBIM OMBITOM OPIAHU3ALMM
PAGOTHI C MHKITIKO3MBHbBIMK 3PUTENSMU B MPOCTPAHCTBE MMMEPCUBHOIO
4d-TeaTpa. bnarogapsd MMMEPCUBHBIM - TEXHOMOMMAM  UHKJTKO3UBHbIE
3PUTENU MPUOTTUXAIOTCH K OObIYHBIM JTKOAAM, UTO 30KOHOMEPHO CO30aeT
OCOOBYIO TeaTPAsbHYKD aTMochepy M GOPMUPYET CreumPuueckyto
TEXHOMOMMIO MOTrPYXEHWT TAKOrO poad 3puTtener B MPOCTPAHCTBO

FﬂyéOKl/IX CueHM4YeCKMnX CMbICIT1OB.

W .
Experience Industries. Socio-Cultural Research Technologies (EISCRT), 2025, 2 (11), 9-17

F
F



hu

Undycmpuu enewamaenui. Texronozuu coyuokysmyprsix uccaredosanuil (EISCRT), zozs, 2 (11), 9-17

——\r

PoctoBckad  mnccnenoBaTensHULa  Ekatepuna  Lanosanosa
NEennaraeT NPMOTKPbITb 3ABECY B TEXHOMOMMAX PAGOThl C MHTEPHET -
aygutopuen. [lpedMeToM ee  HAy4yHOro UHTepeca CTOHOBSATCH
MHTEPOHET-MEMbI, KOTOPble Cchneuuduiyeckmm Oo6paA30OM  OTPAXAKOT
KYJIbTYPHYIKO  MOEHTUUYHOCTb COBPEMEHHBIX  POCCUNCKMX  TOPOOOB.
JlokanbHOg ~ MeM-KynbTypa  HAMPSMYKD  OTRAXAET  KJIK4YeBbIE
couManbHble MPOBMEMbI  PErMMOHASBbHBIX COOOWLECTB, O TAKXe B
MOOHNYECKOM U CATUPUYECKOM QOPME MO3BONFET MNEPEOCMbBICNTD
cneunoeuky TPOAHCOOPMALMU  KYNBTYPHOW WOEHTUYHOCTU XXUTENEN
YOOAHUCTUYECKMX MOOCTOAHCTB Poccum.

TatedHa MeneBa 13 Benukoro Hosropoada npoaosmkaeT TeMy
PEMMOHANBHBLIX WCCNEeOOBAHMM MeM-KYbTypbl. B none ee 3peHud
OKQ3bIBAETCH COOPMUPOBABLLUMNCH B MHTEPHET-MPOCTOAHCTBE KYIbT
NATHULBI. B 605mbluen cTeneHm OH CTANT XAPAKTEPHbLIM KAK pa3 a4
ODUCHBIX PABOTHMKOB, A CAM MOOOOHbIM MEOUAKOHTEHT HABNIETCH
COBEPLUEHHO OCOBbIM 3MIEMEHTOM COBPEMEHHOW CMEXOBOW KYJIbTYpPbI,
OEMOHCTOATVBHO MPOTUBOMOMOXHBIM KYSbTY TRYOA M CBA3OHHOW C HUM
TOYLOBOW repouvke.

30BEPLWIAET BbINYCK WCCNEOOBATENLCKAS CTATbS KA3AHCKOM
y4yeHom Enexbl HxkoBnesow, MOCBSLLLEHHOY N3YYEHUIO
QHTPOMONOMMYECKMX YCTAHOBOK SNEKTPOHHOIO KOYEBHMKAQ,
B KOTOPOro CerofgHd MpeBpaLlaeTcs  OOblUHbIM - MOSb30BATENb
MEeCCEeHOXEPOB U COLUMANbHBIX ceTen. Marnyeckas npuBieKaTeNbHOCTb
STUX  BMIEKTPOHHBIX  KAHOSIOB  KOMMYHUKALUMKW  O6eCreyYnBaeTCS
SK3UCTEHLMATTbHBIM CMEKTAKIIEM, B KOTOPOM SNEKTPOHHbIV
KOYEBHMK OOHOBPEMEHHO BLICTYNAET B KA4YecTBe [OpaMATypra,

pexuccepa n akTepda.
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TBOpPYECKMN  KOMIEKTMB  HAYYHO-MPOKTUYECKOrO  CETEBOrO
M3OAHNS WCKPEHHEe HageeTcs HaA TO, 4YTO NPeACcTOBEHHble B
HOCTOSLLIEM BbINYyCKE MCCNeOOBAHUS OO6S83ATENbHO HAMOYT CBOMX
3ANHTEPECOBAHHbIX YUTATENEN U CTAHYT OTMYHBIM MOBOAOM O/14
OyayLLUMX YBAEKATENbHbIX HOYYHbIX AMCKYCCUM, KOTOPbIE BbINBbIOTCS B

ovepeHble Brnedatndrowme Matepmasbl.
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Editor-in-Chief's Column

https://doi.org/10.34680/EISCRT-2025-2(11)-9-17

EXPERIENCE INDUSTRIES IN SEARCH OF KEYS
TO THE SECRETS OF AUDIENCE PERCEPTION

Dear readers!

The second issue of the scientific and practical online publication
"Experience Industries. Socio-Cultural Research Technologies” (EISCRT)
in 2025 focused on examining approaches to the problem of forming
the perception of the viewing audience that exist in various spheres of
modern culture, but, at the same time, are maximally consistent with
specific artistic material.

The issue opens with a study by Nizhny Novgorod authors
Elizaveta Pakhomova and Artem Fomenkov. The article is devoted to
the analysis of the techniques of using feature films in the educational
process of a modern university. Documentary and arthouse cinema is
undoubtedly characterized by a high degree of imagery and
persuasiveness precisely due to the visualization of significant ideas
and meanings, without which the process of training modern
humanities students is simply unthinkable. Despite this, the modern
youth audience, unfortunately, is characterized by an extremely low
degree of erudition in the field of cinematography, which, at the same
time, creates considerable additional educational potential.

Elena Semenova, Director of the Non-Commercial Partnership
"Theatre-EX" from Moscow, reflects on the identity crisis of actors in
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contemporary street theatre. On the one hand, such a crisis is caused
by the professional activities of its participants, and on the other, it is
connected with persistent attempts to distance themselves from it.
Such a situation inevitably and naturally gives rise to a laughing
reflection of street theatre actors who persistently strive to turn
the place of their creativity into an informal institution for
the destigmatization of theatrical art.

The traditional column "A Matter of Taste: connoisseur's
impressions”, hosted by Oleg Shevchenko, this time invites the reader
to delve into the centuries-old secrets of the traditions of
mythologization of wine images in world culture. The author carefully
studied Sumerian, Hittite and Ancient Egyptian mythologies in order to
clarify the origins of the formation and features of the transformation
of those sublime states and artistic images directly related to
the production and consumption of wine. He discovers that these
processes gradually cease to be sacred rituals and naturally turn into
everyday secular actions, inevitably descending into the spectrum of
alcoholic deviations.

The "Horizons" section became key for this issue, as it has
a special thematic value.

Novgorod researchers Sergey Malenko and Andrey Nekita
analyze the post-apocalyptic model of social organization presented
in the film "Snowpiercer” (2013). The popularity of this film is largely
due to the ability of the creative team of the project to establish
the most striking direct parallels between fictional tragic situations of

the near future of humanity and the most acute social problems of
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modern society, immersed in the abyss of various kinds of largely
man-made cataclysms.

Professor from the Tyumen Institute of Culture Alexey Ushakov
shares his own experience of organizing work with inclusive viewers
in the space of immersive 4D theater. Thanks to immersive
technologies, inclusive viewers come closer to ordinary people,
which naturally creates a special theatrical atmosphere and forms
a specific technology for immersing such viewers in the space of deep
stage meanings.

Rostov researcher Ekaterina Shapovalova suggests lifting
the curtain on technologies for working with the Internet audience.
The subject of her scientific interest is Internet memes, which
specifically reflect the cultural identity of modern Russian cities.
Local meme culture directly reflects key social problems of regional
communities, and in an ironic and satirical form allows us to rethink
the specifics of the transformation of the cultural identity of residents
of urban spaces in Russia.

Tatyana Shmeleva from Veliky Novgorod continues the theme of
regional studies of meme culture. She focuses on the cult of Friday that
has formed in the Internet space. To a greater extent, it has become
characteristic of office workers, and such media content itself is
a completely special element of modern humorous culture,
demonstratively opposed to the cult of labor and the associated
heroism of labor.

The issue ends with a research article by Kazan scientist Elena
Yakovleva, devoted to the study of the anthropological attitudes of

the electronic nomad, into which the ordinary user of instant
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messengers and social networks is turning today. The magical appedl
of these electronic communication channels is provided by
an existential performance in which the electronic nomad
simultaneously acts as a playwright, director and actor.

The creative team of the scientific and practical online
publication sincerely hopes that the research presented in this issue
will definitely find its interested readers and will become an excellent
reason for future fascinating scientific discussions, which will result in

further impressive materials.
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