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BU3YAJIbHbIE KObl HA NMEPENYTbAX
TPAAULUA U LUDPOBbIX MEAUANPAKTUK

Hoporue untatenu!

BTopon HOMEp HAy4yHO-MPAKTUYECKOrO CETEBOro U3AAHUS
«MHayCcTpUn BreYaTNeHUN. TexHonormm COLIMOKY/TbTYPHbIX
nccnenoBaHnin / Experience Industries. Socio-Cultural Research
Technologies» (EISCRT) npeseHTyeT CBOWM  3AUHTEPECOBAHHbLIM
YATATENAM  PE3YNbTATbl  HAY4YHOM  pedfieKCUM  POCCUINCKMX
MCcnepoBaTENer Mo Mooy CGKTYASbHbIX TPEHO0B GOPMUPOBAHKS
COBPEMEHHOIro MeaManpPOCTPAHCTBA.

OTKkpbIBOET HOMep  pybépuwka  «Tpaguuum»  CO  CTATbEN

neTepobyprckon nccnegoBaTenbHMLUbl Enersl OKNAOHMKOBOW, KOTOPAS
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PACCMATPMBOET 3BOSIIOLMIO OOAMATYPrMYeCcKom CTRYKTYPbI
BM3YANbHOMO MOBECTBOBOHWA. [loedAMeTOM ee  HAy4YHOro MHTepeca
CTAHOBWUTCS  CPOBHUTENbHbBIM  OHANM3  MPWHLUMMOB  BU3YOSIbHOIO
MOBECTBOBOHWY, COOEPXALLMXCH B MOOU3BEAEHNAX MANEOINTNYECKON
XMBOMUCK U COBPEMEHHbBIX KOMUKCAX. B wTore aBTOpR nNpwxoguT
K BbIBOLQY O TOM, UTO KOMWKCbI KAOK MOMNYNdpHbIE MeOUrHble MPOLYKTHI
MOCCOBOW KYJbTYPbI ABAAOTCH MPAMbIMU HACTEAHUKAMMU APXANYECKIMX
pyelellZIZ17 OOEBHMX OOLLECTB, MOCKOSbKY 6A3MNPYIOTCS
HO KOMMYHUTAPHbBIX CUMBOSIMYECKUX KOOAX.

BOH Cycnos, NPEenCTABNSIOLLMIN CapaToBCkyHO
rOCYAAPCTBEHHYIO IOPUONYECKYIO aKageMuio, npoegnaroeT
OPUMMMHASBHBIM OMbIT AHASIM3A 06PA30B OOOPOTHEN, XAPAKTEPHbIX OJ14
OMEPUKAHCKOro knHeMaTtorpaga pydexa XX — XXI Bekos. VIMeHHO
MX  KUHEMOTOTrPAPUUECKAS  BU3YANM3ALME  MNO3BONFET  PACKPbLITH
COOEPXAHME CUMBOJSIOB TENECHOW UHAKOBOCTW, MOCKOSMbKY OHM
HOMPOBIEHDI HQ OCMbICIEeHME NPOTUBOPEUMBBIX NOAKTUK
BOCCTOHOB/IEHWS  COUMANBHOM  HOPMbL.  [lpy  3TOM,  UMEHHO
GOPMUPYIOLLMNCSH BOKPYM OTUX CKOXETOB OUOMONMUTUYECKUI KOHTEKCT,
NO3BOMSET OCO3HATb BCKO TYOUHY OHTPOMOMOMMYECKOM  APOMbI
COBPEMEHHOU LMBUNN3ALMN.

[loKkQ3aTENBHO, 4YTO COBPEMEHHbLIE KMHOOOPA3bl CTAHOBHATCH
HEe TOMbKO CPefoTOUYMAMM TNOOASBHBIX CMBICSIOB, HO W MO3BOMASOT
NOOAHOMM3MPOBATL W TNIOKASMbHBIE  HOPPAOTUBLL.  Tak Bcesonofn
LLInnynuH PACCMATPUBAET WX MATPUOTUUECKUIA ACTEKT M MOTOMY B Mosie
ero 3peHus NoNagatoT O6PA3bI M CUMBOSIbI, KOTOPLIE, C OOHOM CTOPOHDI,
HEeNOCPEeaCTBEHHO OTCLINIAIOT K MUPY O «305I0TOM BEKE», HO, C ApYron,
OHM, B TO X€& BPEMYH, OKA3bIBAIOTCH OOWUNbHO MPEACTABNEHHbLIMU

2 B COBPEMEHHOM POCCUINCKOM KMHEeMaTorpade. ABTOP BbloenseT Tou
E——— |
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NOCIEeOOBATENBbHBIX 3TAMNA MPOABUXEHUSA MOLOOOHbIX MATPUOTUYECKIMX
BU3YQANbHbIX OMCKYPCOB, HAMNA4HO WIIIOCTOUPYIOLLMX OMHOMUKY CMEHDbI
MoLenen KynbTyPHOW TMOMMTUKM B OTHOLLEHUMU MATPUOTUHECKMX
LLeHHOCTEN.

Py6puka «[1eno Bkyca», KOTOPYKO KYPUPYET KPLIMCKUM GUIOCOd
Oner LlleBuyeHkO, NPencTaBngIeT WCCNeqoBAHME, MNOCBALEHHOE
MNOMbITKE BBEOEHWUS KOCMOSOrMYeCcKonm MMUPonormm B GUIOCOPCKO-
KYyNbTYQOMOrM4ecknn — Ouckypc O BuHe. Kocmuyeckasa — anoxa,
HOYOBLLUQYACH BO BTOPOM MOMOBMHE XX  BeKd, HACTOATENBHO
NOTPEB6OBANIA CUMBOSTMYECKOTO COMPOBOXOAEHUS HOBbIX PEANTBHOCTEN
MOMCTUHE  BCEJIEHCKOro MacwTtadéa. [loaTomy, WMEHHO  BMHO,
KOK HAMWTOK 60roB, 3AKOHOMEPHO MOXET CTATb TEM KYJIbTYPHbIM
KOOOM, B KOTOPOM 6yOeT MOAKCUMASIbHO OPraHM4YyHO MNepenneTeHsl
OOEBHME 3eMHble MUPOSIOTUM, BUHHAS OPrAHOMENTUKA M COBPEMEHHbIE
MOPKETUHTOBbIE CTPATEMMM.

Baoum  JlanatuH B pybpuke  «[OpU3OHTLI»  Mpeanaraet
MNO3HOKOMUTLCS C PE3YSIbTATAMU CBOUX MCCNENOBAHMN OCOBEHHOCTEM
TPAHCHOPMALMM BUIYATTbBHOM OOPA3HOCTU MY3bIKASbHBIX BUOEOKIUMOB
noL BJIUFHMEM MNCUXOOENUYECKMX MPAKTUK. C  OoOHOM CTOPOHLI,
OOPMUPOBAHME  Y3HOBAEMOW  BM3YANIbHOM  OCTETUKM  ABMFETCH
NPVMEPOM BbIPAXEHMS MOMBITKW 3AMNAHYTb Bri1lyOb CO3HAHUS MHOMBUAQ,
O C OpYyrow, OHO Xe TMO3BOMGET MOHATb, KAK MOOO6HbIE MPAKTUKM
NOBMMANIM HA U3MEHEHMEe MeOumacdepbl U CTANU ee HeoTbeEMIEMOW
YACTbIO.

OyTypUCTUYECKME  TPEHOb B MeOMaKyNnbType  CTAHOBSATCS
NEegMeToM  HAYYHOro QHAMM3A  HOBMOPOLCKUX  MCCNefoBaATeNewn
Cepred ManeHko n AHgpes Hekutbl. OnmMpasdcb HO CUCTEMHbIM QHON3

OMEPUKAHCKOM  KMHOMHOYCTPUKM, QOBTOPbLI  BBIOAENAOT  HECKOMBbKO
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6A30BbIX CMMBOJIOB, rnocnegoBaTesibHoOe Z HACTONYMBOE
BOCrpomn3ssegeHne KOTOPbIX no3BoOSIdeT CKOHCTPYMPOBATL

M MPOOABUHYTb B MOTPEOUTENBbCKME MACCHI 06PA3bI  GNUXAMLIErO
éynyuiero. B wutore ronnveByackme KMHEMATOrpaduueckme Mogenm
6yayLlero TOAOUUMOHHO KOHCTPYMPYIOTCS B CNEKTPE KOMMYHUKALLMM
MOECTYMHOCTK, TOCYOJPCTBEHHOM  BAACTU WM MOMYLLECTBEHHbIX
Kopnopauum, a BeOyLMMKM WMHCTPYMEHTAMKW O ee 2PPEeKTUBHOO
BOCMPOM3BOACTBA, OXPOHbI " TOAHCAALMMN CTAHOBSTCS
POB6OTUINPOBAHHbBIE MALUMHBI 1 KNGO,

Bnagucnaos  YumpkoB w1 AHOpenm  bypoBCKMA  MCCnenytoT
OCOGEHHOCTU  KOMMYHUKATKMBHbBIX — MNAPAOUIM  KPEON3UPOBAHHbBIX
MeOMATEKCTOB. [1py 3TOM OKA3bIBAETCH, UTO MMEHHO WX OO6PA3HbIN
KOMIMOHEHT CTOHOBUTCS BeayLlMM, O BepOASibHbIM — BCEro Jsuib
OOMOSHAET PEeanmM3aLMo PEKTAMHbIX cTpaTernm. ABTOPSbI
O60CHOBBLIBAKOT  HEOOXOOMMOCTb  KOHCTRYMPOBOHUS  3POEKTUBHOTO
KEONMU3NPOBOHHOIO  PEKTAOMHOIMO TEKCTA WCXOAd M3  KOHKPETHbIX
KOMMYHUKATMBHbIX 30004, KOTOPbIE PELLUAIOT TE€ WU UHbIE POCCUNCKME
KAMMOHWN.

PeoakumoHHOA konnerns m3oanus «/IHOycTpumM BnedaTneHnn»
POOO MPEOCTABUTL HA Cy[L uMTATENen AKTYOAsbHble WCCedoBAHUS
POCCUMCKMX  YUYEHbIX W MPUMNOLWLAET BCEX  3AMHTEPECOBAHHbIX
K MOOOOSTKEHMIO MHTEPECHbIX M BNEYATNIAOLLMX HAYYHbIX OUCKYCCKIA HO

CBOUX CTPAHMUAOX.

Ana ynruposaHmns craren:
Manerko, C. A. (2026). BusyasbHble Kofpl HO MepenyTbax TOAauUMn U LUndPOBbLIX
MeOVANPOKTUK.  MHOYCTOMM — BeYAT/IeHuA.  TEXHOIOM  COLMOKYIIBTYIOHbBIX
mnccnenosarHmi (EISCRT), 2(15), 9-15. https://dol.org/10.34680/EISCRT-2026-2(15)-
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Editor-in-Chief's Column
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VISUAL CODES AT THE CROSSROADS
OF TRADITION AND DIGITAL MEDIA PRACTICES

Dear readers!

The second issue of the online scientific and practical publication
"Experience Industries. Socio-Cultural Research Technologies" (EISCRT)
presents the results of scientific reflection by Russian researchers
on current trends in the formation of the modern media space.

The issue opens in the "Traditions" section with an article by St.
Petersburg researcher Elena Okladnikova, who examines the evolution
of the dramatic structure of visual narrative. Her research focuses
on a comparative analysis of the principles of visual narrative found
in Paleolithic paintings and modern comics. Ultimately, the author
concludes that comics, as popular media products of mass culture,
are direct heirs to the archaic traditions of ancient societies, as they
are based on communitarian symbolic codes.

lvan Suslov, representing the Saratov State Law Academy, offers
an original analysis of werewolf images, characteristic of American
cinema at the turn of the 20th and 21st centuries. Their cinematic
visualization allows us to uncover the meaning of symbols of bodily
otherness, as they seek to understand the contradictory practices

of restoring social norms. At the same time, it is the biopolitical context
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that develops around these stories that allows us to grasp the full
depth of the anthropological drama of modern civilization.

Significantly, contemporary cinematic images are becoming
not only focal points of global meanings but also enable the analysis
of glocal narratives. Vsevolod Shipulin examines their patriotic aspect,
focusing on images and symbols that, on the one hand, directly
reference the myth of the "golden age,” but, on the other, are also
abundantly represented in contemporary Russian cinema. The author
identifies three successive stages in the promotion of such patriotic
visual discourses, clearly illustrating the dynamics of shifting cultural
policy models in relation to patriotic values.

The "A Matter of Taste" column, curated by Crimean philosopher
Oleg Shevchenko, presents a study devoted to an attempt
to introduce cosmological mythology into the philosophical and
cultural discourse on wine. The cosmic age, which began in the second
half of the 20th century, urgently demanded a symbolic
accompaniment to new realities of truly universal scale. Therefore,
wine, as the drink of the gods, can naturally become the cultural code
that seamlessly intertwines ancient earthly mythologies, wine sensory
characteristics, and modern marketing strategies.

In the "Horizons" column, Vadim Lapatin offers insight into the
results of his research into the transformation of visual imagery in music
videos under the influence of psychedelic practices. On the one hand,
the formation of a recognizable visual aesthetic is an example
of an attempt to delve deep into an individual's consciousness, and

on the other, it also allows us to understand how such practices have
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influenced the transformation of the media sphere and become
an integral part of it.

Futuristic trends in media culture are becoming the subject
of scholarly analysis by Novgorod researchers Sergey Malenko and
Andrey Nekita. Drawing on a systemic analysis of the American film
industry, the authors identify several basic symbols whose consistent
and persistent reproduction allows for the construction and promotion
of images of the near future to the consumer masses. As a result,
Hollywood cinematic models of the future are traditionally constructed
within the spectrum of communication between crime, government,
and powerful corporations, with robotic machines and cyborgs
becoming the leading tools for their effective reproduction, protection,
and transmission.

Vladislav Chirkov and Andrey Burovsky examine the specific
communicative paradigms of creolized media texts. It turns out that
their figurative component is the dominant one, while the verbal
component merely complements the implementation of advertising
strategies. The authors substantiate the need to construct effective
creolized advertising texts based on the specific communicative
objectives addressed by various Russian campaigns.

The editorial board of the publication "Industry of Impressions”
is pleased to present to readers the latest research by Russian
scientists and invites all interested parties to continue the interesting

and impressive scientific discussions on its pages.

For citation:
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