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OTPAXEHUA NAMATU B MEOAUA, UJIN KAK TEXHOJIOTUU
KOHCTPYUPOBAHUA U NPOABUXXEHUA OBPA3A
NEPECOBUPAIOT TPAAULIMU

Hoporue untatenu!

Tpetun HOMep HAYYHO-MPAKTUUECKOro CeTeBOro  U3O0aHUS
«HoycTpUm BNEYATNEHNNA. TexHonorum COLMOKYTbTYPHbIX
uccnepoBaHnn /  Experience Industries. Socio-Cultural Research
Technologies» (EISCRT) npenctasngeT CBOMM MOCTOAHHLIM U HOBbBIM
YUTATENSM MPOMEXYTOUHBIE UTOM HAYUHbIX U3bICKAHWA OTEYEeCTBEHHbIX
M 30PYBEXHBIX ABTOPOB OTHOCUTENBbHO MOCAEOHUX  OKTYQsIbHbIX

nccnenoBaHMA B 061aCTH MeXONCUNMITMHAPOHOIO N3yHeH4
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OCOBEHHOCTEN OYHKLUMOHNMPOBAHUS KYNbTYPHOW NaMATH
B PA3HOOBPA3HBIX MOLENAX MEANMHOM KOMMYHUKALMUW.

MuHCKMM ncecnenoBaTenb AnekcaHgp J1oMKo OTKPbIBOET HOMEP
CBOVMMW PA3MbILLMEHUAMM B pyobpuke «Pednekcum» no  noBOAY
NepCcneKkTB CTAHOBNEHUS MPEOMETHOM OHTOMOMMKM  COBPREMEHHOM
Meanadunocodmnmn. OCOBEHHYIKD OCTPOTY MPOLECCH TPAHCHOPMALMM
MEeOMOAOHTONOTUN MPUOBPETAKOT B CBHA3M C MNEepexogoM O6LLECTBA
oT OHQAOrOBbIX CPencTB KOMMYHMKALMN K LMOOOBBIM.
B MHOTOUMCHEHHbIX  3APYOEXHbBIX  UCCNEOOBAHUAX  CMEUUASIbHO
KOHCTATUPRYETCSH, UTO Meand PACCMATOMBAIOTCS HE TOMbKO KAK TEKCTHI,
HO M KOK OCO6Qad BWIYASbHAS W BUPTYANbHOS METABCENEHHOS.
[looo6HbBIE ATPUOYTHI COBPEMEHHbBIE Meana, K NpuMepy, NpMoBpeTaroT
B remMM-uHOyCcTpuM, 4to W OOYCNABAIMBAET  TPRAHCHOPMALMIO
SMOUMOHASIbHOIO OM3AMHO MEANANPOLYKTOB M UHTEPHENCOB SMMNATUN
COBPEMEHHOIO Yenoeeka.

B py6pwuke «Tpaguuus» npencTaBieHbl CTATbU, MOCBYALLEHHbIE
QHANUZY PA3INYHBIX ACMEKTOB QYHKLUMOHUPOBAHUS U MOEACTABIEHNS
KYNbTYPHOM MNAMYATU B COBPEMEHHbBIX MeananponykTax. OTKpbIBOET
PYOpPVKY PA6OTA  FPOCNABCKOM  MCCNegoBATENbHMUBN  JTIogMubl
[pyuar,  KOToOpAs  PACCMAOTPUBAET  CNeuuduky  MPe3eHTALUM
BnoagnMmpa J1eHnHa B COBPEMEHHbIX POCCUMCKMX MOSTHOMETPOXHbIX
OUNBMOX 1 Ccepuanax. ABTOP MPUXOOMT K BbIBOLY, YTO KMHOOOPA3bI
BbIOQOLLErOCS POCCUMNCKOTO M COBETCKOIO MOSIMTUKA B OTEYECTBEHHOM
MeOManpPOCTPAHCTBE HOMEPEHHO KOPUKATYPU3NPYHOTCS
M OEMOHMIMPYIOTCH. Torga  KOK  UCTOPUMYEeCcKas [LOOCTOBEPHOCTb
LeNneHAnPABIeHHO  MOAMEHHAETCH  SMOLUMOHANMBHO — OKPALUEHHbLIMU
06PA3AMM, UTO MO3BOSIAET KOHCTRYMPOBATL U MACCOBO TRAHCIMPOBATH

MMUMOX  JIeHMHa KoK  MeauaCUMBOST  MOAWMTMYECKOM KATACTOOOSI.
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[logo6bHOs MeOnayCTAHOBKA HAMPAMYKO CMOCOOCTBYET PA3PYLUIEHMIO
NCTOPUYECKOM NPEeeMCTBEHHOCTH MMMEPCKOro, COBETCKOro
N POCCUMNCKOro NeprnoaoB B UCTOPUKM HALLen PoaomHbI.

HoHeukuin kynetyponor OMutpounm Mysa npeofiaraeT Ynitatensm
CBOW PA3MBbILLMIEHMS MO MOBO4Y IKCMIMKALMKM CUMBOSINYECKMX CMbICIIOB
KAPTWUHBI JleoHap oo oo BuH4UM «[lokNOHEHUE BOSIXBOB» B KMHOKOPTUHE
AHOpes TapkoBCKOro «XepTBOMPUHOLLEHWE»., ABTOP YCMATOWMBOET
OPUIMMHAOSIbHBIE CUMBOIMYECKME AHOMIOMMM Mexay OO6pa3aMM BEMKOro
UTONbIHCKOrO  MACTEPA M APAMATYPrMYECKUM  MOBECTBOBOHMEM
TapkoBCKOro, CnpaBem/iMBO  MOMAras XepPTBEHHOCTb  BeadyLMM
MOUHLWMOM XyOOXECTBEHHOM BbIDA3UTENBHOCTW. VIMEHHO Cnefys TOKOW
CTPATEMMMU XyOOXECTBEHHbBIM KOHTEKCT 30KOHOMEPHO MPEBPRALLAETCH
CHOYANA B MOPANBHO-OUNOCOPCKMIM, 3ATEM N B 6GOTOCTIOBCKUN.

Onbra Hesckaa v [eHnc ApTAMOHOB pednekcupytoT Hag
MeTaMopPdO3aMM doTonopTpeTal. M yaaeTcy BLICTOOUTb
OPUIMMHOSIbHOE HAMPABIEHME QHANMM3A GOTOrPAPUM OT OUKOBUHHOWM
M MOLHOW TEXHOMNOMMYECKOM HOBMHKM A0 MOMHOLEHHOIO MHCTPYMEHTA
KOHCTPYMPOBOHUSA MOAEHTUYHOCTV. HO OCHOBOHWM AHANM3A 6OraToro
SMMUPUYECKOro MATEPUANA B CTATbLE KOHCTATUPYETCS, YTO MpoLuecc
TpaHChOOPMALMM  GOTOMOPTPETA  PA3BMBAETCH OT  3AYPHAOHOro
OOKYMEHTAbHOro CBMOETENBCTBA K MHTEPMPETALMM €ro KAK CIIOXHOro
COUMOKYIbTYPHOIO  MEOMAKOHCTRYKTA, OPraHMYHO COYETAIOLLEro
B cebe pA3HOOOPA3HbIE CEMUOTUYECKME MO U CMbICTIbI.

lccnepgoBaTenbckad KOMOHOQ, COCTOALLOH n3  Coodpbn
Pe3BylKMHOM W EkaTepuHbl MungeBow, OenaeT npeoMeToM CBOEero
MeOMAaHANM3A COBETCKUM My3bIKOSIbHbIM AHAErpayHa. B uacTHOCTK,
MX UMHTEpeCcyeT TBOPYeCTBO Eropa JletoBa, KOTOpOe onpenenmno

HE TOMbKO  My3blKASlbHble  TpeHadpl  «nepecTtpoedHoro»  CCCP,
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HO M BHEC/IO HEMOSIbIM BKNOO B GOPMUPOBAHUE UHTENMIEKTYANBHOrO
NoHOWAPTA  COBPEMEHHOM Poccun.  ABTOpbl  O6OCHOBOHHO
YTBEPXOAIOT, yto  JleToB  OEMOHCTPUPOBAS OCO6bIN T]n
HeaKaOeEMUYECKOrO GUIOCOPCTBOBAHMS, B KOTOPOM NAPALOKCASbHbBIM
O6pPA30M  COYETANMUCH  QOJSIbKIOPHbIE U XPUCTUAHCKME  KO[ObI,
drnocoodus «YMHApPEem» 7 BK3UCTEHUMANN3MA. [Nogo6Has
MHTENNEKTYANbHAS NOAKTMKA  JIULLIHKIA Pa3 nooYepKBaeT
HEMPEeXoOaWYO  3HAYUMMOCTb  3K3MCTEHLIMASIbHOM MeTAPU3NKM
IOPOLCTBA, KOTOPASA GAKTUYECKM Npefonpenenmna PAa3BnTre TPEHOOB
OTEUECTBEHHOIO  GUIIOCOPCKOro  AHOErPAyHOd HA  HECKOSbKO
OEeCATUNETUI BrnepeL.

NHTennekTyanbHble  0606LeHns  [puropusd  TynbYMHCKOrO
MOCBSLLEHbI AHANM3Y PUTYASTbHBIX MPOKTUK COBPEMEHHOM KyIbTYPbI.
B none ero 3peHusd OKA3bIBAKOTCH KUHODWIIbMbI, KOTOPbIE CTASM
3HAKOBBIMU BEXAMW B PA3BUTUM CMbICNTIOO6PA30BAHUS ON9 MHOMMX
MOKOMEHUM OTUYECTBEHHbIX W  3APYOEXHbLIX KWMHO3pUTENEen. ABTOP
O6HAPYXMBOET U  OMWCbIBAET ABA TUMA  CMbICIIOOOPA30BAHNS,
onpenends, 4Yto WMMEHHO  CTAOUNM3ALME U MNOTEHUMMOOBOHME
NOPOXOAKT OCO6ble  TUMbl  CYOGLEKTHOCTU. ITA  TEOPETUYECKASs
YCTAHOBKO  PACCMATPMBOETCH HA MNpuMepe [OByX BblOAKOLLMXCS
dunbmoB «It's a wonderful life» (CLUA, 1946 r.) u «<MpoHua cyobébl, nnm
C nerkum napom» (CCCP, 1975 r.). Mpu 3TOM, KUHOGUTBEM KOK TAOKOBOWM
CTAHOBWUTCS  MOJSIHOLUEHHOW — QOPMOM  MPE3EHTAUMM  KYJIbTYPHbIX
PUTYO10B Mo TPAOMUMA, a AHANMM3NPyemble KMHOTEKCTbI
HENOCPEeOCTBEHHO MPELCTABNAOT COOTBETCTBEHHO KATAPATUYECKYIO
1/ N ANOGATUYECKYHO MUPOBO33PEHYECKYHD YCTAHOBKY.

3aBepliaeT TpEeTUM BbIMYCK CTATbY CAPATOBCKMX

nccnepgosatenen Codpbu  TUxXoHOBOM W OMuTpma  MenbHUUyKQ,
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NOCBALLEHHAY  AHONM3Y  TPAOHCHOPMALMM  TEXHOMOKONEHYECKOro
onbita. OHKM YyTBEPXOAKOT, YTO UMPPOBAY cpend MaMeHaeT GOPMbl
COLMONM3ALUMK, MNOBCEOHEBHYIOD U ODULMAABHYIO KOMMYHUKALMIO,
a TAKXe BOCNpuUATME PeabHOCTK B LenoM. OnblT NOKONEeHWs cnenyet
POCCMAOTOMBATL HE TOMbKO KAK MPOCTYKO COBOKYMHOCTb OMOrpadumn,
HO KOK MWHTEMPUPOBOHHbBIM PE3YNbTAT COLMOTEXHUYECKMX YCOBWM,
B KOTOPbIX XMBET YeNOBEK NO4 BO3OENCTBMEM COLMOKYbTYPHbIX KOOOB,
O6YCNOBAEHHbBIX KOHKPETHBIMU TEXHONOMMYECKMMI YKNAOAMK. ABTOPbI
HOCTOMBAIOT, 4YTO MNOAOOOHBIE COLMOTEXHOMOMMYECKNE KOHTEKCThI
TPEebYyIOT BCECTOPOHHEN COLUMONYMAHUTARHOM 3KCNEepTM3bI.
PenakuyoHHOs Konnerus BblpOXAET HOgexay,
UTO MPENCTABMEHHBIE B 3TOM BbINYCKE TEOPETUYECKME OO6O6LLEHUS
NEEBPATATCA B LLUMPOKOMACLUTAOHYKO HAYYHYKD OUCKYCCUIO, B TOM

qpncre M HA CTPpyHUOX HaWwero N3aaHn4.

Ana ynruposanmnsa crarsm:
ManeHko, C. A. (2026). OTpaxeHus NaMatv B MeOud, WM KAK TexHONormm
KOHCTRYMPOBAHNS 1 MPOABUXEHUI 06PA3A MepecobnpaioT TRAOUUNW. MHAYCTOMM
BrieqyatsieHd. TexHOMoMm CoOLMOKYIbTYOHbIX nccrenosarmi (EISCRT). 3(16), 9-17.
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Editor-in-Chief's Column

https://doi.org/10.34680/EISCRT-2026-3(16)-9-17

REFLECTIONS OF MEMORY IN MEDIA OR HOW IMAGE
CONSTRUCTION AND PROMOTION TECHNOLOGIES
RECONFIGURE TRADITIONS

Dear readers!

Issue No. 3 of the online scholarly journal "Experience Industries.
Socio-Cultural Research Technologies" (EISCRT) presents—to both
regular and new readers—interim findings from domestic and
international  authors regarding the latest research into
the interdisciplinary study of how cultural memory functions within
diverse models of media communication.

Minsk researcher Alexander Loiko opens the issue with reflections
on the prospects for establishing an object-oriented ontology within
contemporary media philosophy in  the "Reflections” column.
The transformation of media ontology has become particularly acute
as society shifts from analog to digital modes of communication.
Numerous international studies explicitly note that media are viewed
not merely as texts but as a distinct visual and virtual metaverse.
Modern media acquire such attributes, for instance, within the gaming
industry; this development drives the transformation of the emotional
design of media products and the interfaces of empathy

for the contemporary individual.
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The "Tradition" section features articles analyzing various
aspects of how cultural memory functions and is represented
in contemporary media products. The section opens with a study by
Yaroslavl researcher Lyudmila Gritsay, examining the specific ways
Vladimir Lenin is portrayed in modern Russian feature films and
television series. The author concludes that cinematic depictions of this
prominent Russian and Soviet politician are deliberately caricatured
and demonized. Historical accuracy is intentionally supplanted
by emotionally charged imagery, enabling the construction and mass
dissemination of a media image of Lenin as a symbol of political
catastrophe. Such a media narrative directly contributes to the erosion
of historical continuity across the imperial, Soviet, and Russian periods
of our country's history.

Dmitry Muza, a cultural scholar from Donetsk, offers readers his
reflections on the explication of symbolic meanings from Leonardo
da Vinci's painting *The Adoration of the Magi* within Andrei
Tarkovsky's film *The Sacrifice™. The author identifies original symbolic
parallels between the imagery of the great Italian master and
Tarkovsky's narrative, rightly regarding self-sacrifice as the guiding
principle of artistic expression. It is precisely by following this strategy
that the artistic context naturally evolves, first into a moral-
philosophical one, and subsequently into a theological one.

Olga Nevskaya and Denis Artamonov reflect
on the metamorphoses of the photographic portrait. They successfully
establish a novel analytical approach, tracing the evolution
of the photograph from a curious, trendy technological novelty into

a full-fledged tool for identity construction. Based on an analysis
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of extensive empirical material, the article posits that
the transformation of the photographic portrait has shifted from
a mundane documentary record to its interpretation as a complex
sociocultural media construct that organically integrates diverse
semiotic fields and meanings.

The research team Sofya Rezvushkina and Ekaterina Milyaeva
focuses its media analysis on the Soviet musical underground. They are
particularly interested in the work of Egor Letov, which not only shaped
the musical trends of the USSR during the "Perestroika” era but also
made a significant contribution to the intellectual landscape
of contemporary Russia. The authors rightly argue that Letov
exemplified a distinctive type of non-academic philosophizing, one
that paradoxically combined folklore and Christian motifs with
the philosophy of the "placemen" group and existentialism. This
intellectual  practice underscores the enduring significance
of the existential metaphysics of "yurodstvo" (holy foolishness), which
effectively determined the trajectory of the domestic philosophical
underground for decades to come.

Grigory Tulchinsky's intellectual insights focus on an analysis
of the ritual practices found in contemporary culture. He examines films
that have served as landmark milestones in the evolution of meaning-
making for generations of domestic and international audiences.
The author identifies and describes two types of meaning-making,
establishing that the processes of stabilization and potentiation give
rise to distinct forms of subjectivity. This theoretical framework
is explored through the examples of two outstanding films: "lt's
a Wonderful Life" (USA, 1946) and "The Irony of Fate, or Enjoy Your Bath!"
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(USSR, 1975). In this context, the film itself emerges as a fully realized
medium for presenting cultural rituals and traditions, while
the cinematic texts under analysis directly embody, respectively,
cataphatic and/or apophatic worldviews.

The third issue concludes with an article by Saratov researchers
Sofya  Tikhonova and Dmitry Melnichuk, which analyzes
the transformation of the "techno-generational" experience. They
argue that the digital environment alters forms of socialization, both
everyday and formal communication, and the perception of reality
as a whole. Generational experience should be viewed not merely
as a collection of biographies, but as the integrated outcome
of the sociotechnical conditions in which an individual lives under
conditions shaped by sociocultural codes linked to specific
technological paradigms. The authors maintain  that such
sociotechnological contexts require comprehensive analysis from
the perspective of the social sciences and humanities.

The editorial board hopes that the theoretical generalizations
presented in this issue will evolve into a wide-ranging scholarly

discussion, including within the pages of our publication.
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