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MACCOBAS{ KYJIbTYPA:
COBJIA3H ABANTUPOBAHHDIM «MEPEBOJOM»
C 3JIMTHOIo UJit NOKOPEHUE HOBbIX BEPLLUUH?

Hoporune untatenu!

Pepakupa  xypHona «/HOyCcToumM BRedyaTneHnn. TexHonormm
COLMOKYMbTYPHbIX MccnemoBaHum /  Experience industries. Socio-
Cultural Research Technologies» (EISCRT) npegctasngeT Baulemy
BHAMOHMIO BTOPOM B TekyLleM rofy BbIMYyCK HOWero w3ngoHus.
[lyénukyemble B HEM CTATbM OTEYECTBEHHbLIX MCCNenoBATENEN

0 cocpenoTodeHbl HA AKTYyAsIbHbIX MOMEHTAX MeXONCUUNTITITMHAPHOIoO
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COBPEMEHHOW MACCOBOW  KyJbTYpPbl, KOTOPYKO HAWW YBOXAEMbIe
OBTOPbLI B 3TOT PA3 CAENASIM OCHOBHBIM O6BEKTOM CBOMX HAYYHbIX
N3bICKOHWN. B TO BpeMsg KaK NpefMeTHOe nosie CyXaeTcs OO M3YyYeHUs
TpaonUMM 1 HOBALLMIN B COBPEMEHHOM MCKYCCTBE, KOTOPOE BbICTYMNAET,
B OnpeneneHHOM CMbICe, KBUHTICCEHLMEN BCen 4erioBeyeckon
KYbTYPbl.

TPOONUMOHHOSA  OUXOTOMUSA  BLICOKOrO W HU3KOroO B OTOM
KOHTEKCTE TPAHCHOPMUPYETCH A0 MPOTUBOMOCTABIEHUS S/TUTAPHOMO
n maccoporo. W ecnn  SUMTAPHOE  UCKYCCTBO W KYJbTypd
OOPMUPYIOTCH B OOCTATOYHO  3AMKHYTOM  MPOCTPAHCTBE U
NEennonaraoT HaAMM4YMe NPOPEeCCUNOHASbHBIX COOBLLIECTB, MELLEHATOB
M YACTHbIX 3HATOKOB OTAESIbHbIX BWMOOB WM XAHOOB WCKYCCTBO, TO
MOCCOBOE WCKYCCTBO W KyfibTypd OCTAKOTCA MPUHUMANANBHO, O
MECTOMU U HAPOUNTO OEMOHCTPATMBHO OTKPbLITHIMU. [1OKA3ATENBHO,
UTO  MAOCCOBQ4  KYJIbTYPA  OPUEHTUPYIOTCH  HA  LWMPOYANLLYIO
QYAUTOPRUIO M BO YTO 6bl TO HW CTANO CTPEMATCH CTATb W BMpenb
OCTOBATLCH  Y3HOBOEMbBIMU U MOMYNAPHBIMK.  [TOQOGHAS  CUTYALMS
CO300EeT NPennocChbiikKK ANgd TOro, 4YToObl MACCOBOE WCKYCCTBO He
TOJIBKO WO HA MOBOAY Y CTEPEOTUMHBIX KYNbTYPHbIX 3AMOOCOB, HO U
OKTWBHO BKJIIOYOIO CIOXETbI M 06PA3bl BLICOKOTO MCKYCCTBA B TKOHb
CBOMX XYLOOXECTBEHHbIE MOBECTBOBOHWUM. VIMEHHO MO3TOMY CErofHs
MOCCOBOE WCKYCCTBO WU KyNbTypd He MPOTUBOMOCTABNAOT CeOH
SMNTAPHOW  KyJbType, 4 BbICTYNAKOT Cpenor MNPOW3BOACTBA U
TUPAXMPOBAHKS BbICOKMX XYLOXECTBEHHbIX MOEAO0B.

ABTOpPbLI CTATENW, MPEOCTABEHHbLIX B BbINYCKE, BCECTOPOHHE

PACCMATPMBAIOT  MEXAHM3Mbl  MOOOOGHOW  aOganTAUMKM,  KOTOPbIE

—
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CO3OQKOT YCMIOBUS ONA BO3HWMKHOBEHWUS LUMPOKOrO CMNEKTPA HOBbIX
NOOOYKTOB MACCOBOWM KYJbTypbl. TAK pyo6purky «/IMeHa» OTKpbIBOET
nccnenoBaHne Onbrt BAHIOWKMHOM, MOCBALLEHHOE PACCMOTPEHMIO
MEXAHM3MOB XYLOOXECTBEHHOM OAOANTALMM KIIACCUYECKOrO POMAHC
®. M. locTtoesckoro «llpecTtynneHme v HAKA3AHWE» B OOHOVMMEHHOM
MOHre ANOHCKOro AHMMATOPA M OOKTOPA dunocodmm Ocamy Taasyku,
CO300BLUErO 3A CBOK TBOPYECKYKD KAPbEPY OKOMO MATUCOT MOHT.
NcxogHblin OpAMATU3M MEePBOMCTOYHMKA LIOCTOEBCKOrO KAYECTBEHHO
NnepepadbaATbIBOETCH U MNAPAOOKCASIbHBIM  O6PA30OM  OKO3bIBAETCS
NOEeOCTOBMEHHBIM B KOMMYECKOM KJjkode. YTO CBMOETENbCTBYET O
MOLLHOM  3QMNpoOcCe COBPEMEHHONO MACCOBOro  O6LIECTBA  HA
PO3HOCTUIEBYIO M MOSNIMXKAHPOBYKD MHTEPMPETALMIO KIIACCUYECKOM
KYJbTYbl MOOLLSBIX SMOX.

EkateprHa MUTMHA — CBOGOOHbIM MCCnenoBaTesb M3 MoOCKkBbl —
npoeonaraeT  PACCMOTPETb  MPAKTUKY  MCMOMb3OBAHMS  MOUHLMMNOB
TEeATPANBHOW OPAMATYPRIMMU B MHOIONETHEN TRAAVUMU TENEBMUINOHHbIX
MHTEMNEKTYANbHbIX Woy «4Yto? [ne? Korpa?». ABTOp, pexuccep U
BeoyLMA  3TOM  MNPOorpammel  Bnaoumump  BopowwwnoB — yMeno
MCMOMBb30OBOST B MOCTAHOBKE  TEMEBUIMOHHbBIX  BbIMYCKOB  OTOWM
NOOrPAMMBI KITACCUYECKYIO TEATPASbHYIO CXEMY TPREXAKTHOW OPOMbI.
UYTO no3BONYNO MPUMOATE JIKOOMMOMY  Teneloy 4YepTbl  CIOXHOMO
KNIACCUYECKOro NpousBeaeHuns, Kotopoe, yayyn NpeacTtaBleHHbIM B
COBPEMEHHOM TenedpopMaTe OKA3ASIOCh MPOCTO O6PEYEHHbBIM  HA
BCEHAPOOHYIO MOMNYNAPHOCTD.

HeopaMHApHbI CUMOMO3 SNUTAPHOrO " MOQCCOBOrO,

NOTPEOUTENBCKOTO  AHANMM3MPYET  KA3AHCKMK  ¢dunocod  EneHa
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AKOBMEBA HA MpUMEpPEe TBOPYECTBA SHOM YOPXONd, KOTOPOMY B CBOEM
NOOPECCUOHABbHOW  OEATENbHOCTM  YOOANIOCb  OPUTMHAMNBHO U
BbI3bIBAOLLE COEOMHUTL UOEONOrMIO KOHCIOMEPKM3MA C PEKIOMOM U
ncKkycctBoMm.  CepUMHOCTb M 6AHOSIBHOCTb  €ro  Npou3BeneHun
CBMOETENbCTBYET HE TOMKO 06  OKOHYATESbHOM  BOLOPREHWUM
NoTPEOGUTENBCTBA B 3AMNAOHOM  O6LIEeCTBe, HO UM HAMYEOHO
OEMOHCTOUMPYET KPUTUYECKUM MOTEHUMAS XYLOOXECTBEHHOTO OYHTA
M3BECTHOIrO MACTEPA NPOTMB TAKOrO MOSIOXEHUS Oer.

Hawa pyépuka «Tpaguummn» o6bednHUNG ABTOPOB, U3YUAOLLIMX
NOAKTUKM  GOPMUPOOBAHMA  MOMYNAPHOCTM B MOLEPHWUCTCKOM U
MNOCTMOOEPHUCTCKOM  UCKYyCCTBE. HOBroponckue umnccnenoBaTenu
Cepenn ManeHko wv  AHOpenm Hekuta MHOro net  msydyatoT
AMEPUKAHCKME OUITbMbI YXACOB M CTPEMATCH YCTAHOBUTbL MEPEYEHb
Hanbéonee MOMYNAPHbLIX CIOXETOB 3TOro cerMeHTa
KUHEMATOrPAPNUECKOTO MeOMAKOHTEHTA. Ha OCHOBAHMKM QAHANMU3A
LLIMPOKOrO 3MMUPUYECKOrO MATEPUANA OHW MPUXOOAT K BbIBOLY O TOM,
YTO MOMYNAPHOCTb GUNBMOB YXXACOB BO MHOIOM CB#A3bIBAETCH C 60Mee
4eM BEeKOBOW Tpagunumen BUM3yanm3aumm npoLeccoB noacnygHom
MUNTAPUIALUMU OPULMATTBHOM 1 MOBCEAHEBHOW XM3HW COBREMEHHOIO
o6bIBATESNS. BuayansHas NOUBNEKATENBHOCTb NoOO6HOro
SKCTPEMANBHOrO  MEOMAKOHTEHTA  30KOHOMEPHO  O60PAYMBAETCS
BbITECHEHMEM TPAOULMOHHOM CUCTEMbI LLIEHHOCTEW, KOTOPAS TYT Xe
3AMNOJSIHAETCH MCKYCCTBEHHO MOEONOTM3NPOBAHHOM M
MUNTOPUINOOBAHHOM MOBCEOHEBHOCTLIO.

[NeTepbyprckunm dunonor EkatepuHa Konomenuesa NpogoixXaeT

MHWIO  KMHeMaTorpadudeckon pednekcuy B HALEM BbiMycke U
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NPen/IaraeT YnTaTensdaMm oOpATUTLCA K COBPEMEHHBIM KUMHOCEPWANAM.
OnMpascb HA MeToaWKy KOHTEHT-AHANM3A, en YyOOeTCsd BbISBUTb
CMNEeKTP Hambéonee nonynsapHbIX TEM CEePUANbHOM NpoayKumm. B To xe
BPEMS OBTOP CMEUMASIbHO MOAYEPKMBAET, YTO OMpefeneHne ponm
CEPUANIOB B COBPEMEHHOM MACCOBOM KyJbType MNPencTaeT OefioM
BECbMO HEOOHO3HAYHBbIM. A  HEW3MEHHAd W  BCEBO3PACTANOLLIAY
NONYNAPHOCTb 3TOrO XAHPA CPEON MUITMOHOB 3PUTENEN MO BCEMY
MUPY CBUOETENLCTBYET 06 OECCO3HATENBHOM CTPEMMAEHUN  UX
co30aTener M MOKIOHHWMKOB C MOMOLLbKD MHOYCTOUM PA3BIEYEHNIN
N3BABUTBLCS, UM XOTS 6bl UOCTUYHO BbITECHUTL M3 MO 3PEHUI BpeMs
HAKOMWBLUMXCS MHOMBUOYObHbBIX M COLUMASBbHBLIX NOOGMEM.

Onpenenexme  TUMNOMOTMYECKMX  MPU3HOKOB  COBPREMEHHOIO
MCKYCCTBO CTAHOBUTCS NpeaMeToM paccyxaeHnn MapumHel OKonosmy
m  Onbrn  ['yneBny-JIMHBKOBOM, NPEenCTABNFOLLIMX HOBropoackmm
rOCYOAPCTBEHHbLIN YHUBEPCUTET. ABTOPbI YTBERXAAKOT, UTO cneumdrka
COBPEMEHHOIO MCKYCCTBA MOCNEOOBATENMBHO OTPAXAET OCOOBEHHOCTHU
3NOXM M NAPAOOKCOSIbHbIM O6PA30OM COYETAET B cebe MOonysm3M u
BNATAX, KOTOpble GAKTUYECKMEe OTPULUAKT WMAOEAsbl KIACCHUYECKOro
MCKYCCTBA.  VIMEHHO  MO3TOMY,  KAK  YTBEPXOOKT  ABTOPHI,
NOCTMOLOEPHUCTCKOE  UCKYCCTBO  GBMSETCS  JIMOO  CBOEOODA3HOM
napoamen HA KMNACCKKY, MM Xe BbICTYNAET MPU3HAKOM MOOArOTOBKM
HOBOIrO, KAYECTBEHHOIO CKAYKA B PA3BUTUM XYOOXECTBEHHbIX MOAKTUK
LIMBMITU3ALLNN.

OeHOMEeH  NONyMAapPHOCTM U ero  M3ydeHune  QaKTUYeCKu
O6bLEOMHAIOT BCE CTATbM, KOTOPbLIE MPEOCTABMEHbI B 3TOM BbIMyCKe

Hawero m3gaHug. Monogom wmccnenosatens Baoum TokapeB Takxe
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CTABUT Mepen cooomn 3Ty 30404y, YTBEPXAAS, UTO HA MOMYS0OHOCTb B
3HAYUTENBHOW Mepe BAUSAIOT YHUKOMBHOCTb XYOOXECTBEHHOIO CTUMS,
NYHAS  MUOONOTMS XYOOXHWMKA WM COOTBETCTBME XYOOXECTBEHHOM
NOAKTUKM OVHAMUYECKM MEHSIOLLIMCH COLMOKYSBTYOHbBIM
NPOCTPAHCTBAM. K MOOO6HLIM BbIBOOAOM OH MPWXOOUT HA OCHOBE
CPABHUTENBHOIO M3ydyeHus TBopdecTtsa B. BaH l'ora, B. KaHOMHCKOro m
M. Tnkacco.

Peokonnerna  XypHanNa  WUCKPEHHE  XenaeT  YuTaTensMm
MHTENNEKTYANBbHOIrO BOOXHOBEHUS MPWM  3HOKOMCTBE C  TEKCTAMM
O4YepenHOro BbINYCKA M HE COMHEBAETCH B TOM, YTO OHO MOOBUIHET MUX
HO COBCTBEHHOE HAYYHOE TBOPUYECTBO, B TOM UUCSIE M HA CTPAHMLAX

Hawero n3gaHn4.

Ana ynruposarns crarsm:
Manenko, C. A. (2023). Maccosas KyfbTypd: CO6MA3H OOAnTUPOBAHHbLIM
«MepeBoaoOM» C  OfIMTHOrO WM MOKOPEHWE HOBLIX BepLUUH?  MHOyCToMN

BrieqyatsieHm. TexHOIomm CoOLUMOKYIbTYOHbBIX nccaeqosarHmi (EISCRT) 2(3), 9-19.
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Editor-in-Chief's Column

MASS CULTURE:
TEMPTATION BY THE ADAPTED “TRANSLATION"
FROM AN ELITE LANGUAGE OR CONQUERING NEW HEIGHTS?

Dear readers!

The  editorsof  «/HOyCTpuM  BRedyaT/IeHUn.  TexHOomormm
COLIMOKYIbTYPHbIX UCCnemoBaHnn / Experience industries. Socio-
Cultural Research Technologies» (EISCRT) present to your attention
the second issue of our publication this year. The articles of Russian
researchers published in it are focused on the topical moments of the
interdisciplinary modern mass culture, which our esteemed authors
this time made the main object of their scientific research. While the
subject field is narrowed down to the study of traditions and
innovations in contemporary art, which is, in a certain sense, the
quintessence of all human culture.

The traditional dichotomy of Aigh and /ow in this context is
transformed to the opposition of the elite and the mass. And if elite
art and culture are formed in a rather closed space and presuppose
the presence of professional communities, patrons and private

connoisseurs of certain types and genres of art, then mass art and

-
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culture remain fundamentally, and in some places deliberately
defiantly open. It is indicative that representatives of mass culture are
oriented towards the widest audience and by all means strive to
become recognizable and popular in the future. Such a situation
creates the preconditions for mass art not only to be led by
stereotypical cultural demands, but also to actively include plots and
images of high art in the fabric of its artistic narratives. That is why
today mass art and culture do not oppose themselves to elite
culture, but act as a medium for the production and replication of
high artistic ideals.

The authors of the articles presented in this issue
comprehensively consider the mechanisms of such adaptation, which
create conditions for the emergence of a wide range of new
products of mass culture. Thus, Olga Vanyushkina's research on the
mechanisms of artistic adaptation of the classic novel "Crime and
Punishment” by F. M. Dostoyevsky in the manga of the same name by
Japanese animator and Doctor of Philosophy Osamu Tezuka, who
created about five hundred manga during his creative career, opens
the "Names" rubric. The original drama of Dostoevsky's source
material is qualitatively reworked and paradoxically presented in a
comic key. This demonstrates the powerful demand of modern mass
society for a varied and multi-genre interpretation of the classical
culture of past epochs.

Ekaterina Mitina, a freelance researcher from Moscow, offers a
look at the practice of using the principles of theatrical drama in the

long tradition of television intellectual show "What? Where? When?".

Y -
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The author, director, and host of this program, Vladimir Voroshilov,
skillfully used the classic three-act dramatic scheme for the television
episodes of this program. This allowed the beloved television show to
have the features of a complex classic work, which, when presented
in a modern television format, was simply doomed to nationdl
popularity.

Elena Yakovleva, a Kazan-based philosopher, analyzes the
extraordinary symbiosis of the elitist and the mass, the consumerist
using the example of Andy Warhol, who in his professional activities
managed to combine the ideology of consumerism with advertising
and art in an original and defiant way. The seriality and banality of his
works testify not only to the final enthronement of consumerism in
Western society, but also vividly demonstrates the critical potential of
the famous master's artistic rebellion against this state of affairs.

Our "Traditions” column has brought together authors who
study the practices of popularity formation in modernist and
postmodernist art. Novgorod researchers Sergey Malenko and
Andrey Nekita have been studying American horror films for many
years and have sought to establish a list of the most popular plots of
this segment of cinematic media content. Based on an analysis of
extensive empirical material, they conclude that the popularity of
horror films is largely due to more than a century-old tradition of
visualizing the underlying militarization of official and everyday life for
modern everyday people. The visual appeal of such extreme media

content inevitably leads to the displacement of the traditional value

Y -
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system, which is immediately filled with an artificially ideologized and
militarized everyday life.

Ekaterina Kolomeitseva, a St. Petersburg philologist, continues
the line of cinematic reflection in our issue and invites readers to turn
to contemporary film series. Using the methodology of content
analysis, she manages to identify the range of the most popular
themes of soap operas. At the same time, the author specifically
emphasizes that defining the role of soap operas in contemporary
mass culture is an ambiguous matter. And the constant and ever-
increasing popularity of this genre among millions of viewers around
the world testifies to the unconscious desire of their creators and fans
with the help of the entertainment industry to get rid of or at least
partially displace the burden of accumulated individual and social
problems from the field of vision.

Determining the typological features of contemporary art
becomes the subject of discussion by Marina Okolovich and Olga
Gulevich-Linkova, representing Yaroslav-the-Wise Novgorod State
University. The authors argue that the specificity of contemporary art
consistently reflects the peculiarities of the epoch and paradoxically
combines populism and outrage, which actually deny the ideals of
classical art. That is why, as the authors argue, postmodern art is
either a peculiar parody of the classics, or a sign of preparation for a
new, qualitative leap in the development of the artistic practices of
civilization.

The phenomenon of popularity and its study actually unites all

00 the articles that are presented in this issue of our publication. The
F

Y -
Experience industries. Socio-Cultural Research Technologies (EISCRT), 2023, 2 (3), 9-19.




19

I/IH()ycmpuu eneuamaenuii. Texnonozuu coyuoxyasmypHuix uccaedoganuii (EISCRT), 2023, 2 (3), 9-19.

young researcher Vadim Tokarev also sets himself this task, arguing
that popularity is largely influenced by the uniqueness of artistic style,
the personal mythology of the artist and the correspondence of
artistic practice to dynamically changing socio-cultural spaces. He
draws such conclusions from a comparative study of the works of Van
Gogh, Kandinsky and Picasso.

The editorial board sincerely wishes the readers intellectual
inspiration in reading the articles of the issue and expresses No doubt
that it will inspire their own scientific creativity, including on the pages

of our publication.
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