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OBPA3bl NOTPEBUTEJIbCKOIro MUPOBO33PEHUA:
UCTOPUA, NOBCEAHEBHOCTb, TOPU3OHTDI

Hoporune untaTtenu!

Pepakuys HAY4YHO-MPAKTUYECKOrO ceTeBoro N30AHNS
«MHaycTpUn BeYaTNEeHUN. TexHonormm COLIMOKY/TbTYPHbIX
nccnenoBaHnin  / Experience industries. Socio-Cultural Research
Technologies» (EISCRT) npencTasnsgeT Bam BTOPOM BbINYCK B TEKYLLEM
2024 rogy. B HOMepe npefcTaeneHbl UCCNegoBAHME OCO6EHHOCTEN
NOTPEBUTENBCKOrO MUPOBO33PEHUS, NPEACTABIEHHOrO B PA3MNUHbIX

KYJIbTYPHbIX N XyOOXeCTBEHHbIX MPOAKTUKAX. ABTODOMVI BbIABJTAKOTCH

0 Hanbonee ApKne I_IOTpeéVITeJ'IbCKl/Ie MAPKePbI, HArnagHo
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MNOE3EHTYIOLLME KITKOUEBBIE CMbICITbl KOHCKOMEPUCTCKOM MEHTASTBHOCTU.
OTN TeHOeHUMM OBYCNABMMBAKOT CYLLECTBEHHYID TRAHCHOPMALMIO
COBPEMEHHOM KYNbTYPbl U MO3BOMASKOT BbIABUTL LIESbIM PA0 OKTYAbHbIX
COUMOKYTBbTYPHBIX — TPEHOOB, KOXAObIM M3 KOTOPbLIX  MO-CBOEMY
PACKObIBAET MHOTOMPAHHYHO noupoay MOCTCOBPEMEHHOCTM.
[lopo6HOro  pooa MCCNegoBAHMS  OOMUMHMPYIOLLEro  CerogHs
NOTPEBUTENBCKOTO  GOPMATA  MHOYCTOUM  BREYATNEHUM  OOKOT
BO3MOXHOCTb 30PUKCUPOBATL OCHOBHbBIE OCOOEHHOCTU CITOXMBLUMXCS
QHTPOMONOMMYECKMX MPAKTUK W ONpenennTb MABHbIE HAMPABNEHMUS
TpaHCHOPMALMM NX NOSINTUYECKOTO 7 COLMOKYJSIbTYPHOro
MEeHEeOXMEHTA.

Py6puka «Pednekcum» coO CTATbEN UYeNabUHCKOro ounocoda
Cepres bopucoBa «BapndTWMBHOCTb MUPOOBO33REHUYECKOrO OfMbITA:
OPVKONAX VS «CUHAA TABIETKA»» 3HAKOMUT YNTATENSA C OOO0BLLEHNAMM
Mo NOBO4Y MPUHLMMNOB OPraHM3ALMM MUPOBO33PEHNS, KOTOPBLIE OBTOP
COOTHOCUT C OPUKONIAXEM KAK CYTbiO MO3HABATENBHOIo npouecca. OH
OB60CHOBAHHO YTBEPXOAET, YTO BPUKOMNAX MO3BOIET COBLEMEHHOMY
UenoBeKy MOJIHOUEHHO BCTRAMBATLCS B MU3MEHSIOLWMACS MUD U
HAXOOUTb HOMBGONEEe AOEKBATHbLIE ORI PEANMIALMN CBOUX XENAHUIA U
XU3HEHHBbIX Llenen.

CTOTbs APXAHrENbCKMX uccnenoBatenen TaTbaHbl JledMaH u
EkoTepuHbl  EropoBOM  OTKPBLIBOET  pybpuky  «Tpaguumm» — r
PACCKO3bIBAET 4YUTATENGM O METOAMKAX QAHAMMU3A COBPEMEHHbIX
KUHODWNBMOB, MHTEPMPETUPYEMbBIX KAK OTPOAXEHUE OUNANOrMYECKOM

nonpodbl YenoBe4YeCKOro CO3HAHUA. COBpeMeHHbIe KNHOMPAKTUKN B

© "POCTPAHCTBE MACCOBOWM KySIbTypbl BO MHOMOM BbICTOAMBAIOTCS MO
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NOUMEPY  «CIOXETHOroO TBUCTA», 4TO MPOBOLUMPYET 3pUTENS  HA
OOPMUPOBAHME KOMMIIEKCA MMOOBLIX CTPATEMMM, PA3BUBAKOLMX €ro
CO3HaHME. OTMETUM, UTO OPUTMHASIbHbIE ABTOPCKME O606LLIEHNS Oblfn
cOenaHbl HO OCHOBOHWM MHOTMOMETHUX UCCNEeOOBAHUM CTYOEHYECKOW
QYONTOPUM, BBIYNIEHEHUM U XAPOKTEPUCTUKE OCOBEHHOCTEN €ee
BOCTPUATUSA OCTROCKOXETHbLIX MOMYNAPHbIX GUIBMOB.

Hoeropoackne astopbl AHpopen Hekuta u Cepren ManeHko
OTKPbIBAIOT CEPUIO CTATEM, MOCBALLEHHbBIX GeHOMeHy YebypallKky,
BHOBb AKTYQ/IM3NOOBAHHOMY B MPOCTOAHCTBE COBPEMEHHOW SKPOHHOW
KYNbTYPObl B CBS3M C OOHOMMEHHOW 3KpaHM3aumen Hadana 2023 roga.
OHM MbITAKOTCH PA3OO6PATLCS B MPUPOLE HEOLIBASIOIO KOMMEPRYECKOTO
YyCMNexa aToro GunsMa 1 yTBERXAAIOT, UTO B 3HAYUTENbHOM Mepe OH Oblf
obecrneyeH  CYLIECTBEHHbIMW  TRAHCOOPMALMAMM  POCCUMCKOrO
o6LLEeCTBA. BO MHOromM 3710 66110 0OYCIOBIEHO CNELMASTbHOM BOEHHOM
ornepaumen Ha YKPAUHE, KOTOPAs C HOBOW CWIOW QKTMBMOOBANG
HOCTONbINKO MO COBETCKOW KYJbType B COBPEMEHHOM POCCUNCKOM
O6LLECTBE, UTO MPEBPATUIO 3TOT 06PA3 B KPAMHE BOCTPEOOBAHHbLIM
noeonorm4yecknin Mapkep.

Coodba  PesBylWWKMHO M3 YengabuHCKA BOT YXe MHOro et
AHANMM3NPYET COBPEMEHHbIE MJPKEPbLI MOMNyndapHOM K1 MACCOBOM
KyNnbTypbl. B HOweM M3gaHWKM OHO MPEeACTABASET MPOMEXYTOUHbIE
PEe3yNbTATL CBOWX U3bICKAHWI. ONMPAschb HA OBLUMPHBIA BU3YOSTbHbIN
MOTEPUAST COBPEMEHHOWM MACCOBOW KyNbTypPbl, OHA COBEPLUEHHO
CMNPOBEL/IMBO YTBEPXAAET, UTO OOPA3bl KOTOB U KOLIEK MepecTaoT
BbIMOSTHATb NCKIIIOYUTENBHO PO3BNEKATENBHYIO bYHKUMIO,

rnpeBpPALadCh B MNOJIHOUEHHble N COMOOOCTATOYHbIe aoeosiormyecCkmne
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KOHCTRYKTbI, MO3BOMSIOLLIME BOCMPOM3BECTM MOLOENM MOBEOEHUS
MHOMBMOO B O6LLECTBE MOTPEONEHNS OT POXOEHNS 0O CAMOW CMEPTMU.
TakMM  OB6pPA30OM  CO3O0ETCS M TRAHCAMPYETCS  MOEO0rM4eckas
«KOTOMATPMLAO», HOMMAOHO U BCECTOPOHHE BbIDAXAOLLAS CTRATENMIO
reJOHNCTUYECKOM MUDONIOTM3ALMK COLIMOKYIBTYPHOO MOOCTPAHCTBA.
OHAO TOTANBHO BKJIKOUOET B Ce64 BCKO CYLLUHOCTb MYyTW COBPEMEHHOIO
[epod, 3aKMOUYCIOLLYKOCH, MO  MHEHUIO  HAWero daBTopa  BO
BCEOOBEMIIIOLLEN MOTPEOUTENBCKOM GOPMYNE: «OT KOPMYLLKM 00
NOTOYKOD,

EnerHa CemeHOBO, OMPEKTOR HekoMMep4yecKoro napTHEPCTBA
«TeaTp-OKC» 13 MoCKBb AHANMIUPYET CUMMBOSIMKY OQMKEPd B
COBPEMEHHOM 3KPAHHOM KynbType. Ha matepuane cyokynbTypbl
«HouHble BOMKKM» ABTOP YTBEPXOAET BO3PRACTAOLLEE BIIUFAHME HO Hee
OBCTPAIO-CEBEPOAMEPUKAHCKOM  CEepUM  MOCTAMOKANMUMTNYECKMX
dunnbMoB «besyMHbl Makc», O TAKXe OOMNOMHUTENBHOE BO3OEMNCTBME
SIEMEHTOB HAPOOHOrO GONMBKIOPA, YTO OOYCABIMBAET MOSABIEHME
HOBOro 06PA3A reposa-BOMHA M CO3OAHME OCOOOM, TAOK HA3bIBOEMOWM
«BOJSTYbeN arnonen». KOMMNNekCHoOe OCMbICeHME NOOOOHbIX 6ANKEDCKIMX
KYSIbTYPHbBIX MOAKTUK 3AKOHOMEPHO M O6OCHOBOHHO OCYLLIECTBAYETCY
AOBTOPOM C OMOPON HA LLenbln pag HAYYHbIX TEOPUN.

Pyépuka «[leno Bkyca: BNe4yaT/IeHUs KOHOCBEPAO» MPOLOSTKAET
3HOKOMUTb YUTATENEN C MPUHLUMMNOMU MUPOMOITUYECKOW PEASBHOCTU
BuHa. Oner LlesyeHko 1 AHHO [JopodeeBa B 3TOT A3 MCCnenyroT
OCOB6EHHOCTU Teppyapa Ko3ckom 1 TyKIMYyKCKOM OOMWH, MUD KOTOPOTO
BEKAMM CKIAObIBASICY Mo, BMGHMEM NpebblBOHKS B Cyaake 35/IMHOB,

FeHya3UeB M TYPOK-OCMOHOB.  ABTOPbI  YTBEPXAOKOT,  4YTO
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BMHOOENbYECKAS TpAaMUMA HA Tepputopumn ConHedHom [onmHbl He
MNPEPBIBANCA HUKOMOA, YTO MO3BOMMIO COXPAHUTE 60Mee NATUOECATH
QBOPUTEHHBIX COPTOB BWMHOMOAAA, MOCYXMBLLUMX OCHOBOWM CO3O0HMS
Lenoro  paga YHUKOSbHBIX — MCTOPWMKO-CKA304YHbIX — O6PA30B,
HEPA3PbIBHO CBA3AHHbLIX C PA3NMYHBIMU MARAMM KPBIMCKMX BUH.

Tomckme nccnepgosatenm AnHa LLasnoxosa v Anekcangp bparmH
B pyoépuke «[OPUIOHTBI»  UIYUAIOT  BIUFHUE  TEXHONOMMYECKMX
OOCTUXEHMA HO MACCOBOIro NOTPEBUTENS MHOOPMALMM B OKTYQASTbHOM
cerogHs uneposom popmMe. OHKM YTBERXOAKOT, YTO 3TO O6YCIABMBAET
OOPMUPOBAHME OBPA3A BYOYLLENO M OCOBEHHOCTM €0 NPE3EHTALMN B
COLMASIBbHBIX Meana. Y4YeHble MpuMxXoOdaT BbIBOOY O TOM, YTO CETEBblE
06pA3bl BOCMPOM3IBOAAT MOBCEOHEBHOCTb C COOTBETCTBYIOLLMMU €M
LLEHHOCTHO-CMBbIC/IOBbIMM ~ YCTAHOBKAMMKW,  UYTO  HEMOCPEOCTBEHHO
O6YyCNaABMMBAET GOPMUPOBOHME B  OOLLIECTBE  OMpPeneneHHoro
SMOLMOHOSIbHOTO  OTHOLLEHUS K TEXHOMOMMUYECKOMY  OAronosyYmio
Poccuu.

' 30BeplIaeT BTOPOW HOMEP M3OAHMS peueHsmnd Manpamrys
Xymaéaesom 13 yHusBepcuTeta PawTpus Pakwa (MHousd) Ha KHUry
Enenbl XaMOaH «Y4uMCd MOHMMOTb PYCCKME HOBOCTU». WHOMNMCKAS
Konnera npeacTtaBngdeT CBOE 3KCMEepTHOE MHEHME MO NOBOAY YYEOHOIO
Nocoéud, AOpPeCcoOBAHHOIO MHOCTRAHLAOM, OCBAMBAIOLLIMM PYCCKMIA S3bIK
HO  6a30BOM  ypoBHe. OHA OCOGEHHO  MOOYEPKMBAET, YTO
OOPMUPOBAHME A3bIKOBOW KOMMETEHUMU HA OCHOBE COBPEMEHHbIX
MeOMaPECYPCOB, KOTOPbLIE, MOMUMO AHANMUTUYECKMX GOPM OCBOEHMS

943blKA, NPennonaratT GOPMMPOBAHME OBPA3HOO 1 AMOLMOHANBHOMO

M) OTHOWEHMS K 60raTCTBY MHOCTPAHHOWM, B OGHHOM Crlydde, PYyCCKOM
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PEeUN, YTO M COCTABMISET, MO CMPABELSIMBOMY MHEHWIO OBTOPO, OCHOBY
SPPEKTUBHOM MEXKYITBTYPOHOM KOMMYHUKALMN.

Pefokuus ceTeBoro M3faHus BblpOXAET OCO6YIO 6/1ArogapHOCTb
OBTOPAM BbIMYCKA 30 WMHTEPECHblE W OMCKYCCUMOHHbBIE MOTEPUASLI.
HeCOMHEHHO, OHM HOMOYT CBOErO YMTATENS M BbIZOBYT BCMIECK MHEHUN,
OMOUMM U OB6PA30B, KOTOPbLIE MOCMYXAT AOANbHENLWEMY U3YyUYEHMIO
NOOCTPAOHCTBA  KYJbTYPbl, KOK SGPKOM U MHOTOOOPA3HOM MASIUTObI

COBPEMEHHbIX MHOYCTPW BNeYaTIeHN.

Ana ynrupoBarHnsa crarsu:

ManeHko, C. A, (2024). O6pasbl  NOTPEBUTEbCKOrO  MUPOBO33PEHNS:
UCTOPUS, MOBCEOHEBHOCTb, TOPW3OHTbLI. MHAYCTOMM BrEYATICHWA.  TeXHOIOMM
COLIMOKYITbTYIOHBIX UCCIE[OBAHM (EISCRT), 2(7), 9-19.
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Editor-in-Chief's Column

https://doi.org/10.34680/EISCRT-2024-2(7)-9-19

IMAGES OF CONSUMER WORLDVIEW: HISTORY, THE
EVERYDAY, HORIZONS

Dear readers!

Editorial board of the scientific and practical online publication
"Experience industries. Socio-Cultural Research Technologies” (EISCRT)
presents the second edition in the current year 2024. The issue
presents research into the characteristics of the consumer worldview,
represented in various cultural and artistic practices. The authors
identify the most striking consumer markers that clearly present the key
meanings of the consumerist mentality. These trends determine a
significant transformation of modern culture and make it possible to
identify several current sociocultural trends, each of which in its own
way reveals the multifaceted nature of postmodernity. This kind of
research into the dominant consumer format of the experience
industry today allows recording the main features of existing
anthropological practices and determining the main directions for the
transformation of their political and sociocultural management.

The "Reflections” section with the article by Chelyabinsk
philosopher Sergei Borisov “Variability of worldview experience:

nn

bricolage vs "blue pill"" introduces the reader to generalizations about

ﬂ the principles of worldview organization, which the author correlates
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with bricolage as the essence of the cognitive process. He reasonably
argues that bricolage allows a modern man to fully integrate into the
changing world and find the most adequate ways to readlize their
desires and life goals.

An article by Arkhangelsk researchers Tatyana Lefman and
Ekaterina Egorova opens the “Traditions” section and tells readers
about methods for analyzing modern films, interpreted as a reflection
of the dialogic nature of human consciousness. Modern film practices
in the space of mass culture are largely built on the example of the
"plot twist”, which provokes the viewer to form a set of game strategies
that develop their consciousness. It should be noted that the original
author's generalizations were made based on many years of research
of the student audience, identifying and characterizing the features of
their perception of action-packed popular films.

Novgorod authors Andrey Nekita and Sergey Malenko open a
series of articles devoted to the phenomenon of Cheburashka,
actualized in the space of modern screen culture in connection with
the film adaptation of the same name in early 2023. They are trying to
understand the nature of the unprecedented commercial success of
this film and argue that it was largely due to significant transformations
of Russian society. This was largely due to the special military
operation in Ukraine, which activated nostalgia for Soviet culture in
modern Russian society with renewed vigor, which turned this image
into an extremely popular ideological marker.

Sofya Rezvushkina from Chelyabinsk has been analyzing modern

NQ markers of popular and mass culture for many years. In our publication,
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she presents the intermediate results of her research. Based on the
extensive visual material of modern mass culture, she quite rightly
asserts that images of cats cease to perform an exclusively
entertainment function, turning into full-fledged and self-sufficient
ideological constructs that make it possible to reproduce individual
behavior patterns in a consumer society from birth to death. In this
way, an ideological “cat matrix” is created and transmitted, clearly,
and comprehensively expressing the strategy of hedonistic
mythologization of the sociocultural space. It totally includes the entire
essence of the path of the modern Hero, which, according to our
author, consists in a comprehensive consumer formula: “from trough to
tray”.

Elena Semenova, director of the Non-Profit Partnership “Theatre-
EX" fromm Moscow, analyzes the symbolism of the biker in modern screen
culture. Based on the material of the “Night Wolves" subculture, the
author asserts the growing influence on it of the Australion-North
American series of post-apocalyptic fiims "Mad Max", as well as the
additional influence of elements of folklore, which leads to the
emergence of a new image of a warrior hero and the creation of @
special, so-called "wolf epic”. A comprehensive understanding of such
biker cultural practices is naturally and reasonably carried out by the
author, relying on several scientific theories.

The section "A Matter of Taste: Connoisseur's Impressions”
continues to acquaint readers with the principles of the mythopoetic
reality of wine. Oleg Shevchenko and Anna Dorofeeva explore the

I~ features of the terroir of the Koz and Tukluk valleys this time, the myth
F
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of which was formed over centuries under the influence of the presence
of the Hellenes, Genoese, and Ottoman Turks in Sudak. The authors
claim that the winemaking tradition in the territory of the Sun Valley
was never interrupted, which made it possible to preserve more than
fifty indigenous grape varieties, which served as the basis for the
creation of several unique historical and fairy-tale images inextricably
linked with various brands of Crimean wines.

Tomsk researchers Anna Shavlokhova and Alexander Bragin, in
the "Horizons" section, study the impact of technological advances on
the mass consumer of information in today's digital form. They argue
that this determines the formation of the image of the future and the
features of its presentation in social media. Scientists conclude that
network images reproduce everyday life with corresponding value and
semantic attitudes, which directly determines the formation of a
certain emotional attitude towards the technological well-being of
Russia in society.

The second issue ends with a review by Mairamgul Zhumabaeva
from Rashtriya Raksha University (India) on Elena Hamdan's book
"Learning to understand Russian news". An Indian colleague presents
her expert opinion on a textbook addressed to foreigners mastering
Russian language at a basic level. She especially emphasizes that the
formation of linguistic competence based on modern media resources,
which, in addition to analytical forms of language acquisition, involves
the formation of a figurative and emotional attitude to the wealth of

foreign, in this case, Russian speech, which, in the fair opinion of the

@0 outhor, constitutes the basis of effective intercultural communications.
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The editors of the online publication express special gratitude to
the authors of the issue for interesting and controversial materials.
Undoubtedly, they will find their reader and cause a surge of opinions,
emotions and images that will serve to further study the space of

culture, as a bright and diverse palette of modern experience

industries.
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