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SKPAHHASA KYJIbTYPA
B 3EPKAJIAX BU3YAJIbBHOW HOCTAJIbIrMU

Hoporune untatenu!

Penokums HOYYHO -MPAKTNYECKOrO CETEBOro N3OAHWS
«/IHOyCcTpUM BMNEYATNEHUN. TexHonorum COLMOKYBTYPHbIX
nccnenoBaHnin /  Experience industries. Socio-Cultural Research
Technologies» (EISCRT) npencTtaendet Bam TpeTui BbiMyck B TeKyLIEM
2024 rony. HoMep nocBaleH aHanmMay npupoabl MOGCCOBOM 3KPOAHHOM
KYNbTypbl  KOK  BM3YQSIbHOMO  MPOCTRAHCTBA  QYHKUMOHUPOBOHMS
HOCTONMbMMYECKUX TPEHOOB O COBETCKOM MPOLIOM B KOHTEKCTE

ON TexHonorMmM coBpeMeHHbIX MHOYCTPWUI BNeUATNEHM.
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HoMep OTKPbIBAET COBMECTHOE MEXOYHAPOAHOE UCCNefoBAHME
Onera lNadpwenara n Neparmma CynermMeHoBa, KOHCTATUPYoLWEee TOT
GAKT, YTO BKPAHHAS KYSbTYPO HEMPEMEHHO U HEMPEPbLIBHO OOSTKHA
NEUMOBPETATL HOBOE KAYECTBO M CMNOCOO6CTBOBATbL GOPMUOOBAHMIO
BLICOKOIO  MCKycCTBA. [logo6HbIM  Moaxod MOXET OblTb  BeCbMd
NOOOYKTMBHBIM MPW MCMOMb30BAHKMM Maen A. H. CKpabrHA O BAMSHUM
MCKYCCTBO HA CTOHOBMEHME CO3HAHUY 4enoBeka. [lpn  3ToM
MCMOJSIb3OBAHME TEXHUUECKMX W  SMEKTPOHHbBIX BO3MOXHOCTEM OS5
PELLEHNS 3TOM 3a404YM CTAHOBUTCH OOHMM M3 KJIKOYEBbLIX CPREOCTB
TPAHCHOPMALMM CAMOM SKPAHHOM KYSbTYbI.

Butanmm [NO3HMH NOEOCTOBNSAET  CAHKT-MEeTEPOYPrckyro
MCKYCCTBOBEOYECKYIO LLKOSY CBOEM CTATbEM, MOCBALLEHHOM NIYUYEHNIO
OCOBEHHOCTEN CEMrMEHTALMM 3PUTENBCKUX AYONTOPWI N CO3OAHNS HA
STOWM  OCHOBE  HMLLEBBLIX TENEKAHANOB, OPWEHTUPOBAHHbLIX  HA
YOOBNETBOPEHME 3CTETUYECKMX 7 OOCYroBbIX 3AMNpPOCOB
nonb3oBaTenen. [NoOMMMO 3TOro, 3KPAHHbIM KOHTEHT C TEeYeHWeEM
BPEMEHU CTAHOBUTCH BCEe 60ee NOBEPXHOCTHLIM, MPENMYLLIECTBEHHO
OPUEHTUPYACh HA MCEBOOHAYYHOCTb W CEHCALMOHHOCTb KOK B
nopéope GAKTOB, TOK U B CAMOW CTUIMCTMKE NOOAYN MHOOPMALMOHHbBIX
MOTEPWANOB.

ABTOpP M3 Benmkoro Hosropona Bacunmm CMUPHOB PACCYXOAET
O MNOTEeHUMase MACCOBOM KyJbTypbl B GOPMUPOBAHUM  KYNbTYPHbIX
noTpeéHoCTEN  MHOMBMOOB. B TO  Xe  Bpemd,  HEeYKJTOHHO
TPOHCOOPMUPYACh B MHOYCTOWKO, W CTAOHOBACH 3GPEKTUBHBLIM

MOPKETUHIOBbIM MHCTOYMEHTOM, COBPEMEHHAS KYbTYPd HEen3BexHO

© npeBpalloeTCs B PIAONONOXEHHDBI S3KOHOMUYECKUIA UHCTUTYT. ABTOP
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O60CHOBAOHHO HACTAMBAET HA LENecoo6pA3HOCTV MCMOMb3OBAHMM
Teopun Kapna Mapkca M AHTOHMO [paMLIM 09 MCCnegoBAHMS
CYLLHOCTM M OUEHKM NEepCnekTUB PA3BUTUS COBPREMEHHbLIX KYIbTYPHbIX
MHOYCTPUN.

OOHOBPEMEHHO MMEHHO MACCOBOY KYMbTypd CTOHOBUTCH TEM
MNOOCTPAHCTBOM, B KOTOPOM  TBOPYECKAS  JIMYHOCTb  MOXET
NpeononeBaTb CNOXMBLUMECH COLIMOKY/bTYRHbIE M
MHCTUTYLIMOHASbHbBIE MPAHKLbI. DTy TEMY MOAHUMAET HALLA KA3AHCKAY
Konnera EneHa {AkoBneBd, KOTOPASA CTPEMUTCH OMPELENNTb MPUPOLY
reHMs M ero TBOPYECTBO KOK MOLJSIMHHbBIE 3K3UCTEHLMANMbI OblTUS
yenoeeka. [losTOMY npousBeneHne MCKYCCTBA BbICTYMNAET
30KOHOMEPHBIM PE3YNbTATOM CO3MAATENBHOW OEATENBHOCTU MeHUa U
€ro BOOOPOXEHUS, UTO W MO3BOSMSET TBOPLY BbIXOAMUTb 34 MOAHMULbI
OBLLENPUHATOrO, TEM CAMbBIM LLOKMPYS U 3NATURYS OObIBOTENEN.

Py6puky  «Tpaguumsa»  OTKPbLIBOET  MOJIEMUYECKAS  CTATbS
neTepobypPrckoro NMCAaTens n punocoda AHapes bypOBCKOro, KOTOPbIM
B CBOWCTBEHHOM €MY MPOHWMYHOM MOHepe pednekCupyeT no nosoay
XAHPOBOW  CMNeuydrKM  XEHCKOrO POMAHA W ero  OTNiudMm  OT
TPOONLMOHHbBIX «MYXCKUX>» IUTEPATYPHbIX TEKCTOB. XEHCKMM POMAH, MO
MbICIM ABTOPRA, BCEMAA KOHCTRYMPYETCH 6Marofdps 06pa3aMm raBHbIX
repoVHb, MX NpecnegoBaTenem 1 6eCKOPbLICTHBIX MOMOLLUHMKOB. [1pw
3TOM MYXUYMHA-TFepOorn B NOAOOHbLIX TEKCTAX — BCEraa ObbluHAS, MOXHO
OOXe CKA3ATb 3aypdaHAs JIMYHOCTb, MATEPUASNbHO O6eCnedYeHHas 1
BO3MOXHO OaXe XeHaTad. Kak pa3 mo3ToOMYy MMEHHO MMABHAS repOMHS
OEMOHCTRATMBHO OB6PALLAET 3TOT MNEPCOHAX B OOBbEKT CBOErO BbIOGOPA

N MO6BKU, TEM CAMbBIM CMOCOOCTBYS PA3BUTUIO STOTO JIUTEPRATYPHOIO
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XAOHPA M ero NpeBpdaLLeH o B 4OCTATOYHO MOMNYyNFPHbIM 1M OOXOOHbIN
CerMeHT COBPEMEHHOW NHOYCTPWKW BNeYATIEeHN .

Hukonam KepgpoB paccMATPUBOET CLUEHAPUU TPAHCOOPMALMK
XYOOXEeCTBEHHOro BKYCO  3PWTENbCKOW  AyOUTOPWMKW  HOA  30KATE
COBETCKOro O6LecTBaA. g aTOro oH NpefnpuHUMOET CPABHUTENBHOE
nccnefoBaHME 3KPAHU3ALMN M3BECTHLIX JIMTEPATYOHbIX NMOOU3BeAeHNN
AnekcaHgpa [ioma Bo ®paHumm n B CCCP. llokasaTesibHO, 4To Mo
MbIC/IM ABTOPA PAHLY3CKME SKPAHMU3ALUMU HAYMHANMCE C NErkux,
NONYKOMEOMMHBIX ~ MOCTAHOBOK M 3AKOHYMBOSIUCH  TNYOOKMM
MOrPYXEeHMEM 3pUTENEN B WCTOPUYECKUM KOHTEKCT. Torga KOk B
CoeTckoM Cotoze CIOXUACA OCOO6bIN CTUITb SKPAHU3ALUMIA, BCELLENO
ONMMPAOLLMNCH HA TEATPASbHYIKO AEKOPATUBHOCTb. ITO 6bIS1O CBA3AHO
CO CTpeMsIeHMEM COBETCKUX PEXMCCEPOB O60OUTU CYLLLECTBOBABLUME
TOroa uoeonornyeckme 3amnpetbl. Ho, B TO Xe Bpemd, aBTOP
KOHCTOTUPYET, UTO COBPEMEHHbIE POCCUNCKME TeNecepunarbl BCe-TAKMK
ywnm OT COBETCKOM MOoOeNn  3KPAHU3AUKMKU  KITACCUKKM 1 CTANU
HEeOTbeMIEMOWN YACTbIO OTEYECTBEHHOW KYNbTYOHOW MHOYCTOUN.

AHopen Hekuta n Cepren ManeHko nyonmkytoT B TeKyLLEM
HOMepe CBOK BTOPYIO CTATbKO, TMOCBALLEHHYIO BCECTOPOHHEMY
NCCNefOBOHMIO  HALWYMeBLWEeNn POCCUNCKOM CeMEeNHOM KoMeauu
«Yebypalka»., OHM 06PALLAIOT BHUMOHME HA TO, YTO HEOOLIYANHAY
3PUTENBCKAA M KOMMEepYeCcKds YCNeLHOCTb 3TOro NpoekTd BO MHOMOM
6bI/10 CBA3AHA C MACCOBbBIM 30MMCTBOBAHUEM TOSIMBYOCKUX MEOUMHbBIX
TEXHOMOTMM B  OTEUYECTBEHHOW KMHEMATOMPAPUUECKOM MPAKTUKE
nocnegHuUx NneT. ITOT KPEeATUBHbIM MPOAYKT HO GOHE BO3PACTAOLLEN

HOCTQBbIMKM MO COBETCKOMY MPOLUNOMY 3QPEKTUBHO BHEOPSET B
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OTEUECTBEHHYIO KYJBTYPHYIO MPAKTUKY 3AMNAOHO-OPUEHTUOOBAHHLIE
KYJIbTYPHO-MOEONOMMYECKMe  LUEHHOCTU.  [loaToOMy BeCb  OUIIbM
«Yebypallka»  QGAKTUYECKM  CTAHOBUTCH  €OMHOM  «TTACXOSIKOM,
HEMPEPLIBHO OTCHLINAIOLLEN MACCOBOIO 3PUTENS K YXE M3BECTHbLIM U
XOPOLWO «OBKATAHHBIM» OBPA3AM HOMOOEE YCMNELLIHbIX MOMYSPHbIX
3AMAOHbIX, COBETCKMX M POCCUNCKMX MEONANPOEKTOB.

CapatoBckad uccnepgopatenbHMua Codpbsd  TUXOHOBA  TAKXE
NPOOOO/MXAET  MIOOOTBOPHO  PA3PABATLIBATE  TEMY  COBETCKOM
HOCTOSIbIMKM. B 3TOT pa3 OHA PACCMATPUBOET €€ B KOHTEKCTE
MUPOIOrNM BENMKMX CTPOEK KOMMYHM3MA. 1eCTRYKTMBHbBIE COLMANTBHO -
NoNUTUYECKME NMpoLecchl B nocneBsoeHHoM CCCP, no MHeHMO aBTOPA,
He MO3BOINIIN B MOSTHOM Mepe PACKPbITb MOTEHLMAT MUPOIOrMYECKOro
NadOCa BESIMKMX CTPOEK KOMMYHU3MAO, O MOTOMY, Q6COOTHO
30KOHOMEPHO, HE CMOIMM B UTOre nepenTn B ANCKYPC MCTOPUYECKOM
NOMATH.

HocTanberma NO  COBETCKOMY  TOKXE  4BMASETCS  OObEeKTOM
PACCMOTPEHUI W ON9  HOWEro JyraHckoro astopda  OKCAHb
CepoCTaHOBOM, KOTOPAS M3YUYOET €€ B KOHTEKCTE XYOOXECTBEHHbIX
06pPA30B JIYyraHCKOro Kpag B TBOpYecTBe Muxamnd MaTyCOBCKOro, d
TAKXEe B KMHEMATOrPAdE COBETCKOM MOpsbl. [locneBoeHHas J1yraHwmHa
NO3ULIMOHMPYETCH B MOOOOHBLIX XYOOXECTBEHHbLIX MPOOU3BEOEHWAX
NOCPEOCTBOM CMMBOJSIOB BO3PROXAEHWS, TOYOOMOOMS, BEPLI B 6yayLlee,
4EeCTBOBAHMS MOOBUIOB repOEB M TRYXEHMKOB. KOK pA3 TOKMM O60pA30M
Yy 3pUTENS CO3OAETCS 3MOUMOHASIbHOE HAMPSAXEHME, MAKCUMASNBHO

nepejgaowee OMHAMUKY HernpepbiBHO W3MEHAOLWLMXCA TFropOOCKMX

M) KY/IbTYPHBIX TAHAWAGTOB.
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B yxe TpaguMuMOHHOW O749 HALWEro M3goHus pyoépuke «[eno
BKYCQ: BNeYaT/IEHNI KOHOCBEPA» KpbiMCKMe aBTopbl Oner LLleBueHKo 1
AHHO [HopodeeBa nccnenyoT MUPOnO3TUYECKMM MOTEHUMA NIMHEEK
BuH Alma Valley. OHM yCTOHABAMBAIOT, YTO MCTOPUKO-MUPONOrMYeCcKad
COCTABALAOLLAS 3TOr0 6pPEHOA HOXOOMTCS B TECHOW B3AKMOCBS3M CO
BKYCOBbIMM OCOBGEHHOCTAMU BMHA, OM3AMHOM 3TUKETKM M KOHKPETHOM
naeen Ton Unn nHom cepun BuH. B ntore dunocodus smH Alma Valley
ABNAETCH PEIYNBTATOM CMESIbIX KCMNEPUMEHTOB KPbIMCKMX BUHOOENOB
OONVHbI AnbMbl.

B py6prike «PeleHsnm» paseepHyTO NPeACTABIEH OHANMU3 KHUMM
CAPATOBCKOro aBTOPA LeHuc ApTAMOHOBA «MedManaMsaTb B 3Moxy
umndpbl». AHgpen Heknta n Cepren ManeHko o6pallatoT BHUMAHME HAO
HEOObIYANHYIO 3HAUYMMOCTb MCCNEeOOBAHMM CTPATENMM GOPMUPOBAHMUS
M TPOHCOOPMALMM  MAMATM B COBPEMEHHbIX  MeaMacpenax.
MeOnaKOHTEHT O MPOLUIOM HACTOATENbHO TpebyeT pPa3pAbOTKM
MHHOBAOLMOHHbBIX ~ UCCNEedOBATENBCKUX  CTRATErMM  ONd  U3YyUeHUs
NOUHUMMAOB  GYHKLUMOHUPOBAHMS  KOMNEKTUBHOM MNAMATU. OCOBEHHO
BAXHO 3TO B YC/IOBUAX MOBCEMECTHOM UMPPOBUIALMU COLMATBHOW
KOMMYHUKALMN.

N, HOKOHEL, 30BEPLUAET TPETUN HOMEPD HOBAS pyopuka «Event-
0630p» B KOTOPOW MPEOCTABNEH AAMOXECT KYJbTYPHbIX COObITUN,
COUMAMBHO  3HAYMMBIX  UHULMATMB U MPOEKTOB, PEeAIM30BAHHbIX
PErMOHASbHBIMU  OTAENEHUIMU  OOLLIEPOCCUNCKOTO  OBLLECTBEHHOIO
oBuxeHuns «Pycckasa Meuta» 3a nepBoe nonyroame 2024 roga.

Penakuus BbIDOXAET Hogexay, yTO MOTEepPVAns,

NPEeaCTABAEHHbIE B BbIMNYyCKe, HAMOYT CBOEro 30UMHTEPEeCOBAHHOIO

= i
Experience industries. Socio-Cultural Research Technologies (EISCRT), 2024, 3 (8), 9-2o0.




15

I/lHaycmpuu eneuamaenuii. Texnonozuu coyuoxyasmypHuix uccaedosanuii (EISCRT), zoz4, 3 (8), 9-20.

_"_—ﬁF—_'_

HUNTATENA KN CTAHYT MPeKpaAcCHbIM MoBOOOM OJ1d PA3BUTUA HAYYHbIX

ONCKYCCUM B COepe KyNbTYPHbIX MHOYCTOWUN.

Ansa UHNTHPOBAHHNS CTATbA.

Manenko, C. A. (2024). 2kpaHHOS KyNbTypd B  3ePKASIOX  BU3YASTbHOM
HOCTAMbIMW.  MHOYCTOMM — BRAEYATACHWA.  TEXHOIOMM — COLIMOKYIILTYOHBIX
ncenenosarmi (FISCRT), 3(8), 9-20. https://doi.org/10.34680/EISCRT-2024-3(8)-
9-20
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Editor-in-Chief's Column

https://doi.org/10.34680/EISCRT-2024-3(8)-9-20

SCREEN CULTURE IN THE MIRRORS OF VISUAL NOSTALGIA

Dear readers!

The editorial board of the scientific and practical online journal
"Experience industries. Socio-Cultural Research Technologies” (EISCRT)
presents the third issue in the current 2024. The issue is devoted to the
analysis of the nature of mass screen culture as a visual space for the
functioning of nostalgic trends about the Soviet past in the context of
the technology of modern experience industries.

The issue opens with a joint international study by Oleg
Gabrielyan and lbragim Suleimenov, stating the fact that screen
culture must necessarily and continuously acquire a new quality and
contribute to the formation of high art. Such an approach can be very
productive when using the ideas of A. N. Scriabin about the influence
of art on the formation of human consciousness. At the same time, the
use of technical and electronic capabilities to solve this problem
becomes one of the key means of transforming screen culture itself.

Vitaly Poznin represents the St. Petersburg art history school with
his article devoted to the study of the features of segmentation of
viewer audiences and the creation of niche TV channels on this basis
aimed at satisfying the aesthetic and leisure needs of users. In
addition, screen content is becoming increasingly superficial over time,

primarily focusing on pseudo-science and sensationalism both in the

i
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selection of facts and in the very style of presentation of information
materials.

The author from Veliky Novgorod Vasily Smirnov discusses the
potential of mass culture in shaping the cultural needs of individuals.
At the same time, modern culture inevitably turns into a coordinate
economic institution transforming steadily into an industry and
becoming an effective marketing tool. The author insists rightly on the
expediency of using the theories of Karl Marx and Antonio Gramsci to
study the essence and assess the development prospects of modern
cultural industries.

At the same time, it is mass culture that becomes the space in
which a creative personality can overcome established socio-cultural
and institutional boundaries. This topic is raised by our Kazan
colleague Elena Yakovleva, who seeks to define the nature of a genius
and their creativity as genuine existentials of human existence.
Therefore, a work of art is a natural result of the creative activity of a
genius and their imagination, which allows the creator to go beyond
the boundaries of the generally accepted, thereby shocking and
epatering ordinary people.

The "Tradition” section opens with a polemical article by St.
Petersburg writer and philosopher Andrei Burovsky, who, in his
characteristic ironic manner, reflects on the genre specificity of the
women's novel and its differences from traditional “male” literary texts.
According to the author, the women's novel is always constructed
thanks to the images of the main characters, their persecutors and

selfless assistants. At the same time, the male hero in such texts is
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always an ordinary, one might even say mediocre person, financially
secure and possibly even married. That is precisely why the main
heroine demonstratively turns this character into the object of her
choice and love, thereby contributing to the development of this
literary genre and its transformation into a fairly popular and profitable
segment of the modern experience industry.

Nikolay Kedrov examines scenarios for the transformation of the
artistic taste of the viewing audience at the end of Soviet society. He
undertakes a comparative study of the film adaptations of famous
literary works by Alexandre Dumas in France and the USSR to do this.
It is significant that, according to the author, French film adaptations
began with light, semi-comedic productions and ended with the deep
immersion of viewers in the historical context. Whereas in the Soviet
Union a special style of screen adaptations developed, entirely based
on theatrical decorativeness. This was due to the desire of Soviet
directors to bypass the ideological prohibitions that existed at that
time. But, at the same time, the author states that modern Russian TV
series have nevertheless moved away from the Soviet model of screen
adaptations of classics and have become an integral part of the
domestic cultural industry.

Andrey Nekita and Sergey Malenko publish their second article in
the current issue, dedicated to a comprehensive study of the
sensational Russian family comedy “Cheburashka”. They draw
attention to the fact that the extraordinary audience and commercial

success of this project was largely due to the mass borrowing of

@0 Hollywood media technologies in Russian cinematographic practice in
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recent years. This creative product, against the backdrop of growing
nostalgia for the Soviet past, effectively introduces Western-oriented
cultural and ideological values into domestic cultural practice.
Therefore, the entire film "Cheburashka” becomes a single "Easter egg’,
continuously referring the mass viewer to already known and well-
tested images of the most successful popular Western, Soviet and
Russian media projects.

Saratov researcher Sofia Tikhonova also continues to develop
fruitfully the theme of Soviet nostalgia. This time she examines it in the
context of the mythology of the great construction projects of
communism. According to the author, the destructive socio-political
processes in the post-war USSR did not allow the potential of the
mythological pathos of the great construction projects of communism
to be fully revealed, and therefore, absolutely naturally, could not
ultimately move into the discourse of historical memory.

Nostalgia for the Soviet era is also an object of consideration for
our Luhansk author Oksana Serostanovaya, who studies it in the
context of artistic images of the Luhansk region in the works of Mikhail
Matusovsky, as well as in Soviet-era cinema. Post-war Luhansk is
positioned in such works of art through symbols of rebirth, hard work,
faith in the future, and honoring the exploits of heroes and workers. This
is how the viewer creates emotional tension, maximally conveying the
dynamics of continuously changing urbban cultural landscapes.

In the already traditional for our publication section “A Matter of
Taste: Impressions of a Connoisseur” Crimean authors Oleg

O~ Shevchenko and Anna Dorofeeva explore the mythopoetic potential
F
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of the Alma Valley wine lines. They establish that the historical and
mythological component of this brand is closely related to the taste
characteristics of the wine, the design of the label and the specific
idea of a particular series of wines. As a result, the philosophy of AIma
Valley wines is the result of bold experiments by Crimean winemakers
of the Alma Valley.

The "Reviews" section presents a detailed analysis of the book by
Saratov author Denis Artamonov “Media Memory in the Digital Age”.
Andrey Nekita and Sergey Malenko draw attention to the
extraordinary importance of research into strategies for the formation
and transformation of memory in modern media environments. Media
content about the past urgently requires the development of
innovative research strategies for studying the principles of functioning
of collective memory. This is especially important in the context of the
widespread digitalization of social communication.

And finally, the third issue ends with a new section, "Event
Review,” which presents a digest of cultural events, socially significant
initiatives and projects implemented by regional branches of the all-
Russian public movement “"Russian Dream” in the first half of 2024.

The editors hope that the materials presented in this issue will find
their interested readers and will become an excellent opportunity for
the development of scientific discussions in the field of cultural

industries.
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