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NMPOLLAN, TBOPYECTBO?
3JIOKJTKOVMEHUS UICKYCCTBA B
MHCTPYMEHTAJIbHOM MEAUANPOCTPAHCTBE

Hoporune untaTtenu!

Tekywmm 2024 ron penakumsd HAy4YHO-MPAKTUYECKOrO CETEBOIO
M3OAHUS  «/HOYCTPUU BMeYaTIEHNN. TEXHONOMMM COLUMOKYIBTYPHbIX
nccnenoBaHuin / Experience  industries.  Socio-Cultural  Research
Technologies» (EISCRT) 3aBeplUceT YeTBepThiM BbiNyCKOM. B HoMepe
NPEOCTABMEHbl  UCCEAOBOHUSA  OTEUECTBEHHBIX U 3APYOEXHbIX

0 ABTOPOB, MocBdlleHHble AaHAIN3y TDOHCC])ODMOLLVIVI KJ1ACCM4eCKOoro
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MCKYCCTBO nog BIVSHMEM HernpPepPbLIBHO OOOCTPAOLLMXCS
COUMOKYTBTYPHBIX M FeOMOSIUTUYECKMX  BbI3OBOB  COBPEMEHHOWM
LIMBUIN3ALNN.

OTKPbIBOET HOMEP CTATbA HUXETOPOACKMX UCCIeaoBaATENen
OMntonga benaweHko n Kcenun LonxXeHKo, MOCBILLEHHOS AHAMM3Y
CNeKkTPA MOPANIbBHO-HPOBCTBEHHOM AErpPA4aUMM  XYOOXECTBEHHOM
KMHO3MUTBI YKPAWHBI B MOCTCOBETCKMM Mepunomd. ABTOPbI KOHCTATURYIOT
HOMTMYME YCTOMUMBBIX KOHPOPMUCTCKUX, AHTUPOCCUNCKNX HOCTOOEHN
cpeov pearenen YKPOUHCKOW  KyNbTYPbl, CTOJSb BOCTPEOOBAHHbLIX
CerogHa nponaraHanCTCKOM MALLUMHOW YKOAMHCKOro rocynapcTsd.
IMEHHO 3TO BO MHOIMOM MO3BOSIUIO UM HE TONbKO COXPOAHWUTL ObIyto
NONYNAPHOCTb, BMNOJTHE 3ACITYXXEHHO MOMYyYEHHYIO B COBETCKME rOAbl, HO
1, 30 CUYET OTKPOBEHHOIO NPENATENBCTBA MOEANOB OOLLETrO MPOLLIOro,
BHAYUTENBHO MPUYMHOXUTb €€, 30HSB MOYETHble MEeCTa MeOVMHbIX
MHOMIOBHCEPOB,  AKTUMBHO M MPMUOLIMIBHO  MPOOBUTAIOWMX B
COBPEMEHHOM YKPAWMHCKOM OOLLECTBE Y/IbTPAHAUMOHANUCTUYECKMNE
naen.

[Mooponxaet pyopuky «Tpaguumm» MccnefoBaHve AnekcaHapd
KaweHko v Bnagummpa Kncenesa, npeaMeToM KOTOPOro CTAOHOBUTCS
3anagHoe MCKYCCTBO. ABTOPBbI NOOCNEXMBAIOT nyTb
30MAOHOEBPOMNENCKOM  XMBOMUCKU CO  BpeMeH BospoxoeHud 0o
NOCTMOOEPHUCTCKUX XYLAOXECTBEHHbIX 3KCMNepUMeHToB. OHU TakKXe
CNeuManbHO  BbIAENFOT  Y3/10Bble  MOMEHTbl  MeTapU3nN4YecKom
NApPAgUrMbl KIIACCUYECKOTO UCKYCCTBA WM KOHCTATUPYIOT ee YrNagoK B

pe3ynbTaTe TOTQSIbHOWM cekynapusaLmm COLIMOKYIbTYPHOrO

© npoctparctea. O6  3TOM  CBMAETENLCTBYIOT — SKCUEHTPUYHbIE
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SKCMEPUMEHTbI 3AMAOHOM MOMYASPOHOW KyNbTYPbl, MOEACTABIEHHbIE
POCCUMCKOMY 3PpUTENIO B PAOe BbICTABOYHbIX MnpoekTtoB 2014-2019
rogoB.

Hosroponckme wuccneposatenn AnHgpen Hekuta wn Cepren
ManeHko  MPeOcTaBASiOT  3AKIKUYUTESNBHYKD — CTATbIO  LMKIQ,
MOCBALLEHHOIO GUNOCODCKO-KYIbTYPONOMMYECKOMY AHOINIY GUIIbMAG
HOmutpura dbgueHko «YHYebypallka». ABTOPbBI OOHAPYXMBAKOT HAMUUME
OMPOMHOTO KOMMYECTBA «MACXANOK», KOTOPbLIE BIIETAIOT B CMbICTOBYIO
TKOHb POCCUMUCKOTO GUNbMA OOMOMHUTESNBHBIE KYMbTYPHbIE KOObI 014
NOUOAHUS 3TOMY KMHOMPOAYKTY TOPAHTUOOBAHHOM Y3HABAEMOCTU U
HOKPYUYMBOHWA NOMYISOHOCTM Cpenu 3pUTeNsCKOn ayautopmmn. B To xe
BOEMS  HAGMOOAETCH MPAKTMYECKM MOBCEMECTHOE  3aMelleHune
CKOXETHBIX JIMHUM GUNTbMA MCKYCCTBEHHO BBEOEHHBIMU KYJbTYOHbBIMM
KOOAOMMK, B M30OUIUM 3AMMCTBOBOHHBIMKW MPOLOKCEPCKON KOMAHOOM
«YebypalLlkm» KaK B 3AMNAOHOM, TOK U B COBETCKOM KMHEMATOrPAdE.

[NeTepbyprcknm ydyeHbin-obllectsoBen AnekcaHap Cekaukui
MOCBYALLIOET  CBOIO CTATbIO PACCMOTREHUIO OCOBEHHOCTEN
TPAHCGOPMAUMM  XYOOXECTBEHHOIO MPOCTPAHCTBA, 4YTO, MO  €ro
YOEXOEHUIO, CEPbE3HO BUGET HA  3BOJMOUMIO  BCEW 3ANagHOM
umMBMnM3auUMn. B umtore nomoOHbIX M3MEHEHU TMOSBNAKOTCA HOBbIE,
ropasno 6osee npocTble 3CTeTUYeCckUMe MOTPEOBHOCTU, HA3BAHHbLIE
OBTOPOM 3CTETUKOW «MU-MU-MU», 4YTO CBMOETENBbCTBYET O KANUTYIALMN
BLICOKOTO WCKYCCTBA. B 3TWX yCNOBUSGX [LOSKHA MOSBUTLCH HOBAS
«3CTETUKA CBOOOLOHbLIX CTUXMN», KOTOPAY MO3BOSIUT  KAYECTBEHHO
TPAHCHGOPMUPOBATL COLMASBbHYIO OMTWKY, O BCHed 34 HeW U BCIO

COUMANBHYIO MOOKTUKY.

—
Experience industries. Socio-Cultural Research Technologies (EISCRT), 2024, 4 (9), 9-17.




N
F

I/IH()ycmpuu eneuamaenuii. Texnonozuu coyuoxyrbmypiuix uccaedosanuii (EISCRT), 2024, 4 (9), 9-17.

- V.

TpogMuUMoOHHOS 0719 HOLWIEro m3oaHua pyoépuka «[eno BKyca.
BneuaTtneHmns KOHOCbEPAO», KOTOPYKO BEAYT KpbIMCKMe konnern Oner
LLleByenko ©n AHHO [HopodeeBa, HA 3TO pPA3 MPEeOcTaBigeT
PO3BEPHYTHIM AHANM3 MUOOMOITUKM Teppyapd KokTebend. ABTOPSL
CMNPOBEL/IMBO YCMATPUBAKOT MHOXECTBEHHbIE MAPAINENM  Mexay
KyNbTYQOM  BUHOOENMS, WCTOPUUYECKUMKM  COOBITUAMMK, JIEreHOAMMU,
NNTEPATYPHBIM 1 MOSTUUYECKMM HACTEOMEM OTEUECTBEHHOW KYIbTYPb,
CBSA30HHbBIM B 3TOM Clly4yde ¢ uMeHeM MakcumMunmana BonowmHa.

[MToeacTaBAgiOWME HAYYHYIO LLKOMY poccumckom «CeBepHOM
ctonuubl» [1aBen JleHkos v Erop LLleMoHaeB npennoxmnv ang pyoepmkn
«[ OPW3OHTBLI» CBOE UCCNENOBAHME O MPEBPALLEHNN XAHPA G3HTI3U B
OOMH M3 O6030BbIX CUMBOJSIOB COBPEMEHHOM MACCOBOM KYJbTYpPbl.
IMEHHO yBIeKATENbHAS W MOMNYAYPHOS CPEedy YUTaTENEN MHOIMMX
CTPOH MUPA JUTEPATYPA  G3HTI3M  MO3BOSMFIET  BUIYASIM3NOOBATD
CnoXHenLme npobaeMbl MOPANN M UOEHTUYHOCTU, CTAHOBSCb, TOKMM
06pA30M, MEPBOMCTOYHMKOM OS19 MOCremylowen anoantaumim  3Tux
KYSIbTYPHbBIX TEKCTOB B MOJIHOMETPOAXHbIX GUIIbMAX M MHOMOCE30HHbIX
cepuanax, ad TaKxe B AHUMALUMN 1 BUOEOUTPAOX.

[TooOoonxaeT aty pybpuKky 6enopycckmmn eunocod AnekcaHgp
JlorKo, KOTOPbIM HA CTPOHHMLOX HAWEro m3naHus npeacTaBniseT
PE3YbTAThI CO6CTBEHHOTO QHTPOMONIOMMYECKOro QHAIM3a
MCMONBb3OBAHWNSA TEXHOMOM MM MCKYCCTBEHHOIO MHTENNEKTA B MPAKTUKAX
reHepATUBHOIO ON3ANHA. KnéepHeTtnueckas AHTPOMONOMNY
NCKYCCTBEHHOIO UHTEMIEKTA MO3BOMGET, MO MHEHUIO ABTOPA, HAYATH
pedrekcno MNo MNoBOOY OHTOMOTUM KPEATVBHOM OEATENbHOCTU U

MEeXAHM3MOB ee MpPaBOBOIO obecnedyeHus.
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MockoBckad MCCNenoBATENbHMLA CeeTnaHa JTtoToBG
NPOOOMKAET KPbIMCKYIO TEMY B PA3BUTUM OTEUYECTBEHHOM KYJSbTypbl. B
2024 rogy B wm3gaTenbctee «[lpoMeTen» Bbila ee MoHorpadus
«BonowurH v LBeTaeBa: OT MNAOOCKMMBOAM3MA K MOCTMoOepHy». B
HOMepe NPeaCcTABNEHA PA3BEPHYTAS PELEH3M HA 3TY KHUTY, KOTORAY
NEOEeOCTOBNSET WHTEPEC He TOMbKO A9 MUCKPEHHMX noduTaTenewm
Tananta MakcumunmaHa BonowunHa o Mapudsl LiBeTaeBow, HO WU
OEMOHCTPUPYET YHWKOSIbHbIE MeToaonorn4yeckme HOXOOKMW,
NOUMEHMMbIE O/ CAHANMM3A  BCEro MPOCTPOHCTBA  COBPEMEHHOW
KYJbTYPbI.

3aBeplAET 3TOT BbIMYCK HAWEro msnaHma pyoépuka «kEvent-
0630p» B KOTOPOM Mbl MPEACTABNSEM NAHOPAMY HAMOBONEE 30METHbIX
KYNbTYPHO-MNATPUOTUYECKMX  MEePOMNPUATV,  COLMOANBHO  3HOYMMbIX
MHULMOTVB 7 NOOEKTOB, PEANN30BAHHbIX PErMOHOTbHbLIMM
oTOeNeHNAMIN OBLLEPOCCUNCKOrO OBLLECTBEHHOIO ABMXEHMS «PyccKkas
Meuta» BO BTOpOM nonyroamm 2024 roga.

Pepakupa msnaHua npurnowaet B 2025 rogy CBOUX OO6PbIX
«CTAPLIX» W, ©e3yC/IOBHO, HOBbIX ABTOPOB, K CEPbE3HOMY U
NPOGECCHMOHANBHOMY OMAIOrY Mo MOBOAY MCTOPWM, COBPREMEHHOIO
COCTOSHUSA U MEPCNEeKTUB PA3BUTUS OTEUECTBEHHbBIX W 3APYOEXHbIX

MHOYCTOUWM BredaTieHnm!

Ana ynrupoBarHmnsa crarsu:
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Editor-in-Chief's Column

https://doi.org/10.34680/EISCRT-2024-4(9)-9-17

A FAREWELL TO CREATIVITY?
THE MISADVENTURES OF ART IN THE
INSTRUMENTAL MEDIA SPACE

Dear readers!

The editorial board of the scientific and practical online
publication  "Experience  industries.  Socio-Cultural  Research
Technologies” (EISCRT) is completing the current year 2024 with the
fourth issue. The issue presents studies by domestic and foreign
authors devoted to the analysis of the transformations of classical art
under the influence of continuously aggravating socio-cultural and
geopolitical challenges of modern civilization.

The issue opens with an article by Nizhny Novgorod researchers
Dmitry Belashchenko and Ksenia Dolzhenko, devoted to the analysis
of the spectrum of moral and ethical degradation of the artistic film
elite of Ukraine in the post-Soviet period. The authors state the
presence of stable conformist, anti-Russian sentiments among
Ukrainian cultural figures, who are so in demand today by the
propaganda machine of the Ukrainian state. This is what has largely
allowed them not only to maintain their former popularity, deservedly
received in the Soviet years, but also, due to the outright betrayal of

the ideals of the common past, to increase it significantly, taking pride
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of place as media influencers, actively and profitably promoting ultra-
nationalist ideas in modern Ukrainian society.

A study by Alexander Kashchenko and Viadimir Kiselev, the
subject of which is Western art continues the section “Traditions”. The
authors trace the path of Western European painting from the
Renaissance to postmodern artistic experiments. They also specifically
highlight the key moments of the metaphysical paradigm of classical
art and state its decline because of the total secularization of the
socio-cultural space. This is evidenced by the eccentric experiments
of Western popular culture, presented to the Russian viewer in a
number of exhibition projects in the period of 2014-2019.

Novgorod researchers Andrey Nekita and Sergey Malenko
present the final article of the series devoted to the philosophical and
cultural analysis of Dmitry Dyachenko's film “Cheburashka”. The
authors discover the presence of a huge number of “Easter eggs” that
weave additional cultural codes into the semantic fabric of the Russian
film to give this film product the guaranteed recognition and boost its
popularity among the viewing audience. At the same time, there is an
almost universal replacement of the film's plot lines with artificially
introduced cultural codes, borrowed in abundance by the production
team of "Cheburashka” both from Western and Soviet cinema.

St. Petersburg social scientist Alexander Sekatsky devotes his
article to examining the peculiarities of the transformation of artistic
space, which, in his opinion, seriously affects the evolution of the entire

Western civilization. As a result of such changes, new, much simpler

L) cesthetic needs appear, called the aesthetics of "kawaii, twee” by the
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author, which indicates the capitulation of high art. In these conditions,
a new "aesthetics of free elements” should appear, which will allow for
a qualitative transformation of social optics, and after it, all social
practice.

The column "A Matter of Taste. Impressions of a Connoisseur”,
which is traditional for our publication and led by Crimean colleagues
Oleg Shevchenko and Anna Dorofeeva, presents this time a detailed
analysis of the mythopoetics of the Koktebel terroir. The authors rightly
see multiple parallels between the culture of winemaking, historical
events, legends, literary and poetic heritage of Russian culture,
associated in this case with the name of Maximilian Voloshin.

Pavel Lenkov and Egor Shemonaeyv, representing the scientific
school of the Russian “Northern Capital”, offered their research for the
"Horizons" section on the transformation of the fantasy genre into one
of the basic symbols of modern mass culture. It is fantasy literature,
fascinating and popular among readers in many countries of the world,
that allows us to visualize the most complex problems of morality and
identity, thus becoming the primary source for the subsequent
adaptation of these cultural texts in full-length films and multi-season
series, as well as in animation and video games.

This section is continued by the Belarusian philosopher Alexander
Loiko, who presents the results of his own anthropological analysis of
the use of artificial intelligence technologies in generative design
practices on the pages of our publication. According to the author, the

cybernetic anthropology of artificial intelligence allows us to begin
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reflecting on the ontology of creative activity and the mechanisms of
its legal support.

Moscow researcher Svetlana Lyutova continues the Crimean
theme in the development of Russian culture. In 2024, "Prometheus”
publishing house published her monograph “Voloshin and Tsvetaeva:
from Younger Symbolism to Postmodernism”. The issue contains a
detailed review of this book, which is of interest not only to sincere
admirers of the talent of Maximilian Voloshin and Marina Tsvetaeva,
but also demonstrates unique methodological findings applicable to
the analysis of the entire space of modern culture.

This issue of our publication ends with the "Event Review" section,
in which we present a panorama of the most notable cultural and
patriotic events, socially significant initiatives and projects
implemented by regional branches of the all-Russian public movement
"Russian Dream” in the second half of 2024.

The editorial board of the publication invites its good “old" and,
of course, new authors in 2025 to a serious and professional dialogue
about the history, current state and development prospects of

domestic and foreign experience industries!
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